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pizable  Minority 
ants  Democracy 
enlaced  in  U.  S. 

itrluie  Survey  Shows  About 
4,000,000  Adults  Expect  or 
Want  Covernment  ('hanged 

ml  Form  Nearly 
Perfect  lo  Majority 

[nolher  19.2%  Would  Like  to 
See  Constitution  Revised, 
Believing  It  Outmoded 


I  NEW  YORK,  Feb.  29— Although  the 
ent  American  form  of  government 
considered  “about  perfect”  by  a 
ijority  of  the  people,  a  minority  of 
filing  size  —  calculated  at  almost 
0,000  adults — either  wants  or  ex¬ 
its  a  completely  new  form  of  gov- 
nment  in  place  of  democracy  and 
pitalism  in  the  U.  S.,  the  Fortune 
vey  of  Public  Opinion  reveals  to- 

.he  latest  scientific  sampling  of  pub- 
opinion,  published  in  the  March 
■le  of  Fortune,  also  discloses  that: 

-The  public  favors  provision  for 
the  needy  by  the  government  even 
|f  it  means  higher  taxes,  but  not 
if  it  means  curtailment  of  indi- 
.  vidual  freedom. 

I— An  overwhelming  majority  rejects 
'  the  idea  of  limiting  an  individual’s 
.  annual  earnings  by  law. 
p.— Some  kind  of  profit  sharing  is 
more  popular  than  distribution  of 
_  profits  only  to  stockholders. 

'■'e  are  the  answers,  and  a  break- 
according  to  the  income  levels 
i  people  giving  them,  to  the  ques- 
8:  “Which  one  of  the  following  most 
uly  represents  your  opinion  of  the 
'erican  form  of  government?”  i 
form  of  government,  based  on  the  Con- 
^  -_on,  is  as  near  perfect  as  it  can  be,  and  I 
•  important  changes  should  be  made  in  it. 
Pros-  Upper  Lower 
Perous  Middle  Middle  Poor  Negro 
W.9%  71.4%  64.1%  58.4%  49.6% 

e  Constitution  has  served  its  purpose  well, 
kept  up  with  the  times  and 
j  thoroughly  revised  to  make  it  fit 
«it-day  needs. 

Pros-  Upper  Lower 

perous  Middle  Middle  Poor  Negro 

t*.2%  19.8%  20.5%  18.6%  16.7% 

J5^®tems  of  private  capitalism  and  de- 
1  breaking  down,  and  we  might  as 

that  sooner  or  later  we 
“*^to  have  a  new  form  of  government. 
Pros-  Upper  Lower 

Perous  Middle  Middle  Poor  Negro 

d  k^oS.  5.2%  7.6:i  5.6% 

J^os-  Upper  Lower 

perous  Middle  Middle 

5.1'-,  10.2%  ,j.,  ,,  io.ivc 

^  thumping  vote  of  con- 
now  government  as 

Ui  '*■  cotnes  not  only 

every  class,  but  without  excep- 
irom  every  occupation  and  part 
IP  Fortune  observes.  i 

minority,  however,  de- 
iW  vJ^°5t  attention.  ' 

sr  wn  *  P®*'  t:ent  who 


Our  Government  and  Constitution 


Candidates  Urged 
To  Consult  New 


Which  one  of  the  following  most  nearly  represents  your  opinion  of;p  * 
the  American  form  of  government?  ,  :  OIISIIICSS  ljCa.(lCrS 


OUR  FORM  OF  GOVERNMENT.  BASED  ON  THE  CONSTITUTION. 
IS  AS  NEAR  PERFECT  AS  CAN  BE-NO  CHANGES  ARE  NEEDED 


64 


THE  CONSTITUTION  HAS  SERVED  ITS  PURPOSE  BUT  IS 
NOW  OUTMODED  AND  SHOULD  BE  REVISED 


CAPITALISM  AND  DEMOCRACY  ARE  BREAKING  DOWN- 
EVENTUALLY  WE  SHALL  HAVE  A  NEW  FORM  OF  GOVERNMENT 


5J% 


DONT  KNOW 


11.4% 


Fortune  Sees  No  Restoration 
of  Prosperity  Without  Help 
of  Men  Who  Favor  Reform 

Cites  Rise  Of  Leaders’ 
Social  Consciousness 


EACH  GRID  =  100%  EACH  BLOCK  =  1%  Chans  by  Irving  Gtii,  ©  Time  Inc. 

This  is  public  opinion  reporting  on  our  Covernment  and  Constitution 
as  revealed  in  the  Fortune  Survey  for  March. 


U.  S.  Aviation  Will  Dominate 
World  Market  After  War 


Poor 

15.4^ 


Negro 

28.1 


□er  Mfts  ♦  '-'A  tr.Ai  ccrijl  WIIU 

j  expect  a  completely 
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NEW  YORK.  Feb.  29  — Technical 
superiority  and  mass  production  will 
place  American  aircraft  makers  in  a 
position  to  dominate  the  world  mar¬ 
ket  after  the  war.  Fortune  magazine 
reports  today  in  its  March  issue. 

In  an  article  on  the  planes  and 
plans  of  19  individual  companies,  the 
$10-a-year  magazine  for  business  de¬ 
clares  that  although  the  present  air¬ 
craft  boom  is  a  product  of  the  war  it 
may  survive  the  peace  because  the  tre¬ 
mendous  backlog  of  war  orders  is  giv¬ 
ing  the  aviation  .industry  a  chance  to 
develop  new  techniques  at  a  time  when 
the  domestic  market  is  expanding. 

“Three  years  ago  the  U.  S.  aircraft 
industry  sold  $86,400,000  worth  of  air¬ 
planes,  engines,  and  parts.”  Fortune 
explains.  “By  last  month  the  industry 
had  on  its  books  more  than  $600,000,000 
in  unfilled  orders. 

“Nearly  60  per  cent  of  the  present 
aircraft  backlog  consists  of  foreign 
military  orders,  and  all  of  the  money — 
anywhere  from  $1,000,000,000  to  $1.- 
700,000.000 — to  be  spent  by  the  Allied 
Purchasing  Commission  will  be  for 
military  equipment. 

"No  businessmen  who  lived  through 


the  last  war  need  be  reminded  of  the 
dangers  implicit  in  war-boom  business. 
Aircraft  makers  fully  realize  the  vul¬ 
nerability  of  their  position  and  are 
behaving  accordingly. 

I  “Plant  expansion  is  being  kept  at  a 
i  minimum  by  utilizing  mass-production 
i  methods  and  by  letting  out  as  much 
1  work  as  possible  to  other  industries  for 
sub-contracting.  Some  new  plant  has 
already  been  made  necessary,  and 
more  must  be  provided  immediately 
I  because  of  the  enormous  new  Allied 
'  orders. 

J  “But  most  of  it  has  been  and  will 
I  continue  to  be  financed  by  the  French 
and  British,”  Fortune  points  out,  “and 
when  the  war  is  ended,  it  may  be 
'  either  demolished  or  kept  in  reserve 
i  by  the  government  for  national  de- 
i  fense  purposes,  causing  no  loss  to  the 
!  aircraft  makers. 

I  “Meantime  they  are  plowing  back 
I  their  war  profits  into  surplus,  where 
;  they  will  help  buffer  the  shocks  of 
peace.  That  the  shocks  of  peace  will 
I  be  heavy  indeed,  de.spite  all  precau- 
I  tions,  is  something  the  indu.stry  takes 
I  for  granted.  But  they  will  be  far  easier 

i  ( Continued  in  Fortune's  neus  summary) 


Denies  Return  to  Emphasis  on 
Private  Enterprise  Would 
End  Reforms  Now  in  Effect 


NEW  YORK,  Feb.  29 — No  candidate 
in  the  coming  election  can  hope  to  re¬ 
store  prosperity  without  consulting  the 
new  business  leadership  which  favors 
the  reforms  already  in  effect.  Fortune 
magazine  declares  today  in  its  March 
issue. 

In  an  editorial  citing  the  develop¬ 
ment  of  a  high  degree  of  social  con¬ 
sciousness  among  businessmen  during 
the  last  decade,  the  $10-a-year  maga¬ 
zine  for  business  asserts  that  “it  is  time 
now  to  abandon  the  notion  that  the 
game  of  making  things  with  American 
labor  and  selling  them  to  the  American 
public  is  an  inherently  iniquitous 
game.” 

“The  question  confronting  every 
candidate  in  the  coming  campaign  will 
be  how  to  re-establish  prosperity  with¬ 
out  sacrificing  the  social  reforms  al¬ 
ready  won,”  Fortune  points  out.  “And 
any  candidate  who  attempts  to  do  this 
without  consulting  those  business 
statesmen  who.  while  dedicated  to 
private  enterprise,  are  defenders  of 
reform,  will  be  leading  the  country 
into  extreme  peril. 

“During  the  ‘hundred  days’  of  1933, 
when  New  Dealers  were  pouring  into 
the  District  of  Columbia,  Washington 
became  dedicated  in  a  kind  of  white 
fervor  to  the  proposition  that  the  eco¬ 
nomic  system  could  no  longer  exist 
without  the  leadership  of  government. 

“But  the  impassioned  New  Dealers 
did  not  limit  the  scope  of  their  propo¬ 
sition  to  the  crisis.  As  time  went  on 
they  developed  it  further,  and  there 
emerged  at  last  a  philosophy,  new  to 
American  tradition,  of  government- 
first.  A  modern  economic  system,  the 
j  New  Dealers  contended,  cannot  get 
j  ahead  without  government. 

I  “One  of  the  most  virulent  propa¬ 
ganda  campaigns  of  our  time  has  been 
the  campaign  against  business.  Mil¬ 
lions  of  honest  persons  who  are  de¬ 
pendent  on  private  enterprise  for  theit 
happine.ss,  and  who  would  probably 
die  rather  than  see  it  extinguished, 
have  swallowed  the  anti-business  line, 
altogether  unaware  that  they  are  be¬ 
ing  propagandized  to  the  immen.se  po¬ 
litical  profit  of  certain  other  persons. 

“For  working  purposes  propaganda 
might  be  described  as  the  exaggeration 
of  truth  to  accomplish  an  end,”  Fortune 
explains.  “Such  a  definition,  at  any 
rate,  describes  how  business  has  fared 
at  the  hands  of  adherents  of  govern¬ 
ment-first — and  it  is  somewhat  more 
than  suggestive  of  why  business  can- 

( Continued  in  Fortune's  news  summary) 


FORTI’NK  covers  Business  as  your  newspaper  covers  its  own  eity — by  assignments  to  its  staff 
of  63  editors,  writers,  researchers,  experts,  and  teelinicians. 


If  your  nou'sdesk  is  not  nniong  the  441  which  have  nskrd  to  rorciro  advanro  summaries 
of  Forti  NE  articles,  write  or  ti  ire  C.  B.  Yorke,  FORTUNE,  Rockefeller  Center,  Netv  York. 


26— A  DVERTISING 


EDITOR  &  PUBLISH  E! 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advartising  classification  will  be  analyzad  in 
thasa  columns.  Sinca  practically  all  advartising  finally  cantars 
on  a  ratail  outlat,  those  studies  should  be  of  equal  interest 
to  national  as  wall  as  local  advertisers. 

_ By  FRANK  E.  FEHLMAN _ 

No.  158.  Why  Small  Advertisers  “Die" 

SINCE  this  column  started  in  January,  cash  drawer” — what  commission  or 
1937,  we  have  seen,  talked  to  and  per  cent  does  she  pay  her  operators — 
helped  local  solicitors  sell  hundreds  of  has  she  any  idea  as  to  what  her  gross 
small  advertisers.  We  tried  to  sell  these  business  must  be  to  break  even — what 
people  the  idea  of  using  a  daily  news-  plans,  if  any,  has  she  in  mind  for  win- 
paper  at  least  three  times  a  week  for  ning  new  customers? 
a  solid  year.  The  death  rate  of  these  The  beauty  shop  owners  we  have  in- 
small  accounts  is  nothing  short  of  ap-  terviewed  were  willing  to  tell  us  these 
palling.  The  failure  of  most  of  them  facts  but  few  of  them  had  any  idea  of 
can  be  traced  to  three  causes.  First,  costs,  expenses,  and  bookkeeping.  Un¬ 
credit;  second,  they  tired  of  the  same-  less  someone  helps  Miss  A  at  this  point 
ness  in  copy;  and  third,  they  expected  of  her  new  business,  the  chances  are 
immediate  results  from  their  adver-  10  to  1  that  she  will  fail  within  a  year, 
tising.  The  second  step  in  keeping  Miss  A 

in  business  is  to  have  a  local  solicitor 
Study  of  Credits  explain  the  importance  of  running  at 

CERTAIN  classifications  of  local  ad-  ^^as*  ^hree  ads  each  week-month  in 
vertisers,  such  as  beauty  shops,  small  mon  ou  . 
laundries  and  restaurants  are  poor  Hundreds  of  small  beauty  shops  run 


credit  risks.  In  one  city  of  100,000  an  such  a  schedule  and  we  know  of  dozens 
advertising  manager  told  us  that  he  that^use  but  one  inch  for  their  copy- 
insisted  on  cash  with  order  whenever  that  s  3  inches  a  week.  The  copy  is, 
he  ran  a  beauty  shop  advertisement,  of  course,  short,  and  confined  to  one 
In  another  city  of  50,000,  the  local  distinct  service  in  each  ad.  Monday, 
advertising  manager  told  us  that  he  manicures;  Wednesday,  shampoos;  Fri- 
knew  almost  to  a  dollar  what  he  could  hair  trimrning  or  facials.  Each 

sell  and  collect  from  every  restaurant  carries  a  price  or  price  range  for 
in  his  city.  Once  a  week  his  men  the  service  featured  in  each  ad. 
covered  a  list  of  18  prospects,  sold  The  third  and  final  aid  for  Miss  A 
them  an  inch  or  10  inches,  collected  should  be  the  laying  out  of  a  fixed. 


the  money,  and  ran  the  ads. 


weekly  expense  account  and  in  this  ac¬ 


credit  managers,  as  a  group,  are  count  should  appear  the  cost  of  three 
just  a  little  on  the  conservative  side,  ^ds  each  week. 


That’s  why  they  are  credit  managers. 
They  don’t  think  in  terms  of  contin- 


Sameness  of  Copy 


cent  of  $300  is  $45.  A  lot  of  good 
junior  salesmen  can  be  had  at  this 
figure. 

“The  Long  Haul" 

IF  RADIO  salesmen,  direct  mail  sales¬ 
men,  local  poster  salesmen  and 
classified  phone  book  salesmen  can 
produce  business  at  a  profit  for  their 
media,  why  cannot  local  newspaper 
salesmen  produce  new  small  accounts 
at  a  profit? 

Every  large  local  account  in  every 
newspaper  in  the  United  States  was 
once  a  very  small  advertiser.  Go 
through  the  old  files  of  the  ’80’s  and 
the  ’90’s  and  you  will  see  department 
store  ads  of  from  one  inch  to  six  inches 
— hundreds  of  them. 

Save  the  “Babies" 

FOR  20  years  magazines  have  been 

pounding  the  idea  of  “saving  the 
babies.”  Isn’t  it  about  time  for  news¬ 
paper  owners,  general  managers  and 
their  staff  to  start  saving  the  “baby 
advertisers,”  the  beginners,  the  Miss 
A’s.  Hand-feed  these  beginners, 
nurse  them,  and  give  them  the  best  in 
the  shop.  Some  of  them  will  succeed 
in  spite  of  us.  How  much  better  it 
would  be  if  we  could  take  a  little 
credit  for  the  part  we  played  in  build¬ 
ing  their  businesses. 

Newspapers  today  have  more  to  offer 
the  beginner  than  they  had  10  years 
ago.  Circulations  are  better — markets 
are  better  covered — printing  is  better 
— news  is  handled  better.  The  only 
weak  link  in  the  chain  is  the  mortal¬ 
ity  table.  Too  many  of  the  small  ad¬ 
vertisers  die.  The  death  rate  could 
be  cut  in  half  if  the  average  business 
office  decided  to  invest  a  few  thousand 
dollars  to  build  a  department  devoted 
to  helping  new,  small  advertisers. 

STORE  TAX  RESTRAINED 


"Time"  Starts  $300,000 
Drive  in  Newspapers 

Announcing  the  largest  advertisi^ 
campaign  in  the  history  of  Time  mag. 
azine,  Charles  L.  Stillman,  genera! 
manager  of  Time,  this  week  reveaieii 
that  the  publication  is  devoting  j 
$300,000  campaign  over  the  corainj 
year  to  a  series  of  advertisements  deal- 
ing  with  the  story  of  U.  S.  journalism 
Full  page  copy  has  been  placed  in  12 
morning  and  evening  newspapers  i 
New  York,  Chicago,  Washington  aai 
Detroit,  and  in  a  selected  list  of  nl- 
lege  daily  newspapers  in  institutwa 
which  have  Schools  of  Journalism  ot 
senior  journalism  courses.  Agencj  ii 
charge  of  the  campaign  is  Young  and 
Rubicam  of  New  York. 

Described  as  “instituting  the  firs; 
attempt  at  a  continuous  public  dis¬ 
cussion  of  the  theory  and  practiced 
journalism,”  the  campaign  will  tell  the 
story  of  the  small  country  weekly,  the 
metroptolitan  daily,  and  the  great  press 
associations,  and  trace  the  develop¬ 
ment  of  modern  journalism  in  theU.S. 
Some  phases  of  the  campaign,  Mr. 
Stillman  revealed,  deal  with  the  his¬ 
torical  perspective  of  newspaper  mak¬ 
ing;  other  advertisements  in  the  series 
will  describe  the  contemporary  scene. 

First  advertisement  of  the  senes, 
published  Feb.  29,  featured  the  part  ol 
the  New  Orleans  States,  evening  sister 
publication  of  the  New  Orleans  Tim- 
Picayune,  played  in  exposing  Louisi¬ 
ana  political  scandals,  a  campaign 
which  culminated  in  the  defeat  of  the 
Huey  Long  political  machine  in  last 
week’s  Louisiana  election. 

TO  SELL  EQUIPMENT 

’The  machinery  and  equipment  of  the 
Pottstown  (Pa.)  Morning  Herald  will 
be  sold  at  public  auction  on  the  prem¬ 
ises  March  5. 


uous  schedules  and  three  ads  a  week. 
Their  job  is  to  collect  money  and  re¬ 
duce  losses. 

We  are  ready  to  give  them  credit 
for  doing  a  fine  job  but  we  have  seen 
a  great  many  small  advertisers  need¬ 
lessly  penalized  by  credit  managers 
and  salesmen  who  oversold  the  pros¬ 
pect  and  promised  returns  that  were 
not  forthcoming. 

Here  is  how  it  often  works.  Miss  A 
works  for  a  beauty  shop  owner  and, 
because  of  the  qiiality  of  her  work, 
she  is  the  top  operator.  Miss  A  has 
saved  a  few  hundred  dollars,  she  has 
a  brother  or  some  other  relative  who 
is  willing  to  loan  her  from  $100  to 
$500,  and  she  decides  to  enter  business 
for  herself.  A  small  shop  is  rented,  a 
supply  man  installs  his  equipment, 
takes  a  down  payment  and  a  note  that 
is  to  be  paid  in  monthly  installments. 
’The  local  solicitor  soon  learns  about 
the  new  shop.  He  calls  on  Miss  A, 
prepares  an  announcement  ad  about 
the  new  shop,  gets  cash  with  the  order, 
and  runs  the  advertisement. 

The  credit  man  pays  little  attention 
to  this  new  prospect.  It’s  a  cash  sale. 
All  the  solicitors  know  that  future  ads 
are  to  be  run  only  on  a  cash  basis. 
Miss  A  sends  letters  to  all  of  her  reg¬ 
ular  customers  and  one  by  one  they 
follow  her  to  her  own  shop.  Within  a 
month,  she  has  served  most  of  her 
regular  customers  and  her  shop  settles 
down  to  the  long,  hard  grind  of  wait¬ 
ing  for  strangers  or  friends  of  her 
regular  customers.  At  this  point,  the 
credit  manager  could,  if  he  so  wished, 
help  Miss  A  to  get  herself  organized 
to  build  a  sound,  profitable  business. 

As  we  see  it,  he  should  do  three 
things.  First,  he  should  call  on  Miss 
A  and  ask  her  to  give  him  a  little 
statement  as  to  her  finances.  What  is 
the  total  daily  income?  What  was 
paid  for  her  equipment — how  much 
does  she  owe — what  are  the  monthly 
payments — has  she  a  salary  or  does 
she  “take  what  she  needs  from  the 


THE  Bureau  of  Advertising  studies, 
now  being  released,  have  given  most 
of  us  quite  a  jolt.  For  the  first  time  in 
our  “advertising  lives”  we  have  seen 
just  how  many  men  and  women  stop, 
look  and  read  our  pet  ads.  Most  ad¬ 
vertisements  could  be  repeated  a 
dozen  times  or  more  before  all  of  the 
readers  of  a  given  paper  would  see 
them. 

The  average  advertiser  —  beginners 
as  well  as  seasoned  veterans — want  to 
see  new  copy,  new  ideas,  new  head¬ 
lines,  new  art  work  in  every  ad  they 
pay  for.  It  is  our  belief,  based  on 
more  than  200  campaigns  we  have 
studied,  that  a  good  piece  of  copy  on 
manicures,  or  shampoos,  or  facials,  or 
waves,  or  hair  trims,  could  be  run  for 
many  weeks  before  the  copy  would 
exhaust  itself. 

Unless  someone  explains  to  Miss  A 
the  way  copy  works  in  a  newspaper, 
you  can’t  blame  her  when  she  says, 
“I  want  some  snappy,  catchy,  smart, 
new  copy.”  One  reason  why  so  many 
small  advertisers  die  is  because  the 
advertiser  insists  on  changing  his  copy 
themes  every  time  an  ad  is  run.  It’s 
a  drop  on  drop  process.  A  slow  pull 
— never  a  jerk.  And,  it  takes  months 
before  the  small,  frequently  run  ad 
starts  to  bring  in  new  customers. 

Cost  of  Handling 
IN  JANUARY,  we  spent  parts  of  two 
days  discussing  with  a  southern  pub¬ 
lisher  the  cost  of  handling  small  ad¬ 
vertising  schedules.  It  was  his  belief 
— “guess”  is  a  better  word — that  the 
cost  of  handling  an  average  account 
spending  $6  a  week  for  52  weeks  would 
be  not  less  than  15%,  his  average  local 
selling  cost  today  being  under  10%. 

Assume  that  his  guess  is  correct. 
Also  assume  that  one  man  can  service 
50  accounts  a  month.  If  he  had  50 
accounts,  averaging  $6  a  week  (his 
rate  is  $2  an  inch),  the  total  weekly 
revenue  would  be  $300.  Fifteen  per 


Acting  on  petition  of  the  Great 
Atlantic  &  Pacific  Tea  Company,  Su¬ 
perior  Court  Judge  C.  F.  McLaughlin 
at  Columbus,  Ga.,  Feb.  24,  granted  a 
temporary  injunction  restraining  the 
City  of  Columbus,  Ga.,  from  enforcing 
its  new  special  chain  store  tax  ordi¬ 
nance.  Judge  McLaughlin  set  May  1 
as  the  date  for  a  hearing  on  the  plain¬ 
tiff’s  petition  for  a  permanent  in¬ 
junction. 

N.  Y.  SUN  dAnCE 

The  New  York  Sun's  annual  Spring 
dance  will  be  held  at  the  Park  Central 
Hotel  March  30,  Bill  Homer,  of  the 
Classified  Advertising  department  has 
announced.  Ted  Stone  and  his  Chi¬ 
cagoans  will  play. 

ADD  WIREPHOTO 

The  Pueblo  (Col.)  Star-Journal  and 
Chieftain  began  Wirephoto  service 
Feb.  26,  the  Associated  Press  an¬ 
nounced  this  week. 


AN  ADVERTISING  AGENU 

That  Knows  How 

TO  USE  NEWSPAPEMI 

•  In  our  filet  ore  more  thanXHOO 
separate  newspaper  advertii*- 
ments,  written  the  past  4  yeors 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  deport¬ 
ments.  They  hove  been  used  by 
over  1 ,000  retail  stares  in  30  towns 
and  cities  in  the  United  Stotes 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  "How 
to  Get  a  Greater  Return  fro* 
Advertising  Expenditures,”  will 
be  made  on  request. 

J.  M.  HICKERSON  Inc. 

Advertising 

110  Eatl  42n4  SSrMi,  W«vYe*Clty 


IIYAL 


PRESENTS 

THE  NEW 

No.! 


GREATEST  typewriter  ever  proia^‘ 
With  MAGIC*  Margin  and  otho^ 
tional  Features  of  the  Future.  Sc* 
sensationsd  New  Easy-W  riting  Roys* 
•Trait  Mari 

Spaco  for  name,  oJ-**" 
and  folophono  ^ 


Circulation:  Almost  As  A  Gift! 
The  National  Committee  For  Education 
Means  Just  That 


If  you  hav’e  a  comj)etitiv’e  situa¬ 
tion  and  need  additional  home  de¬ 
livered  eireulation  hut  can’t  afford 
to  pay  for  it,  this  advertisement  is 
meant  for  you. 

If  you  are  alone  in  your  field 
without  the  projjer  coverage  in 
your  trading  area,  and  can’t  afford 
to  get  these  new  subscribers,  you 
should  write  us. 

If  you  are  first  in  your  field  but 
could  use  more  home  delivered  cir¬ 
culation,  almost  as  a  gift,  please 
get  our  story. 

There  are  no  tricks — premiums 
or  contests — in  our  copyrighted 
plan.  The  National  Committf:e 
FOR  hhircATioN  can  obtain  virtual¬ 
ly  all  the  home  delivered  circula¬ 
tion  you  can  use,  just  where  you 
want  it,  for  as  little  as  nothing  for 
home  delivered  subscribers. 

We  will  cover  your  entire  trad¬ 
ing  area  within  two  weeks  and  in¬ 
fluence  the  greater  portion  of  non¬ 
readers  to  become  regular  sub¬ 
scribers. 

If  you  care  to  hear  our  story, 
write  the  National  Committf.e 
FOR  Edi'cation,  fifth  floor,  Cha- 
nin  Building,  122  East  42nd  Street, 
New  York  City,  Attention  Mr. 
Frank  J.  Marks. 
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Converting  Classified  utah-idoho  Admen 

^  rOnXl  New  Group  15  U  is  announced. 

‘Blacklist’  Into  Revenue  Idaho  Newspaper  Advertising  Man  -  N.Y.  News  Upheld  ii 

By  LOYAL  PHILLIPS  and  HOWARD  PARISH  fS!"  S  Libel  Suit  Appeal 

Parish-Phillips,  Tested  Want  Ad  Selling  Plans  following  officers  elected:  George  B.  A  $1,000,000  libel  suit  brought 

Morgan,  advertising  director  of  the  Walter  Wanger  and  Walter  Was 
(This  is  the  fifth  of  a  series  of  articles  by  Mr.  Phillips  and  Mr.  Parish)  Ogden  (Utah)  Standard-Examiner,  Productions,  Inc.,  against  the  Ni 

J-*  j  u  u  j  j  c  u  1  u  *  *  president;  Homer  A.  Burnett,  Idaho  Syndicate  Co.,  Inc.,  publishers  of 

OUR  credit  department  is  nec^a^.  back  and  say  so  definitely,  but  patient-  (Maho)  Post-Register,  vice-  New  York  Daily  and  Sundou  “ 

And  our  credit  manager  IS  perfectly  y  and  politely,  selling  the  idea  that  president;  Robert  W.  Martin,  Logan  and  Ed  Sullivan,  columnist,  ias  I 

rieht  in  reauiring  that  Want  Ad  bills  the  bill  should  be  paid.  If  the  ad-  ^Utah^  Herald  Journal,  secretarv-  miccAH  wifbmit  nnininn  itoK  n  u 


first  regular  meeting  of  the  groiq)  > 
be  held  at  Idaho  Falls  April  14  g 
15  it  is  announced. 


N.  Y.  News  Upheld  in 
Libel  Suit  Appeal 

A  $1,000,000  libel  suit  brought  i 


right  in  requiring 


(Utah)  Herald  Journal,  secretary-  missed  without  opinion  Feb.  23  ing 


be  paid.  Rather  than  singing  the  blues  vertiser  gete  angry,  you  remain  pleas-  treasurer.  The  group  was  formed  to  unanimous  decision  by  the  Addc’ 
over  credit  rejections,  lets  co-opera  e  ant.  Finally  bring  the  advertiser  and  build  up  good  will  between  the  two  Division  of  the  First  Department 
with  our  credit  manager  Help  him  Credit  Manager  together  before  defi-  states  and  to  help  solVe  mutual  ad-  the  Supreme  Court  of  New  Yoii 


vertising  problems  and  to  co-operate 


decision 


get  a  higher  percentage  of  collations,  nitely  refurfng  further  credit.  The  ex-  vertising  problems  and  to  co-operate  The  decision  reversed  Suprea 
In  some  newspapers  the  followmg  penenced  Credit  Manager  can  usually  featuring  the  truth  in  the  Inter-  Court  Justice  Felix  C.  Benvem« 
is  about  the  creffit  procedure:  A  iron  out  the  difficulty  and  save  the  mountain  district.  The  territory  will  denied  a  motion  to  dismiss  the  arj 
Want  Advertiser  wishes  to  run  an  ad,  he  boosted  as  a  single  unit,  rather  last  Sept.  12. 

but  is  refused  cr^t.  Usually  be-  IMPORTANT.  Assign  this  wo^  to  than  individually.  Mr.  Wanger  and  Wanger  Produ 


is  about  the  credit  procedure:  A  iron  out  the  difficulty  and  save  the 
Want  Advertiser  wishes  to  run  an  ad,  account. 

but  is  refused  credit.  Usually  be-  IMPORTANT!  Assign  this  work  to 
cause  of  a  small  bill  of  long  standing,  someone  with  a  pleasing  telephone 


but  IS  retuseu  cr^i.  assign  Lius  worx  lo  than  individually.  Mr.  Wanger  and  Wanger  Pwu 

cause  of  a  small  bill  of  long  standing,  someone  with  a  pleasing  telephone  will  ‘sell’  the  district  as  the  tions,  Inc.,  charged  that  Sullivan  ia 

The  credit  department  or  the  Want  Ad  voice:  one  who  has  a  sympathetic  and  progressive,  growing  section  of  Amer-  libeled  them  in  a  column  last  Mav ) 

department  calls  the  advert^er,  and  naturally  ^hte  disposition:  one  who  ^ca,  where  there  are  plenty  of  oppor-  intimating  that  they  produced  motu 

in  a  matter-of-fact  tone  teUs  hm  fur-  can  sell.;  Make  sure  the  approach  fol-  tunities  to  expand  and  to  build  up  pictures  inferior  to  those  produced: 

ther  credit  cannot  be  extend^  because  lows  this  general  pattern,  or  it  won  t  industries,”  said  Mr.  Morgan,  Samuel  CJoldwyn,  Hollywood  r- 

t  1 _ _ s.  J.,«.  'Phxa  oHtror.  \*7r»rlr  -  .  ......  ...  ^  ^  j 


of  a  long  past  due  debt.  The  adver-  work. 

tiser  either:  Follow-up 

Forgets  About  It  If  we  are  merely  following  up  on 

1  Has  forgotten  all  about  it.  (De-  collections,  and  there  has  been  no  re¬ 

spite  the  six  bills  and  the  collector’s  quest  from  the  advertiser  for  further  ' 
three  calls.)  credit,  we  suggest  the  following  letter 

2  Doesn’t  remember  having  run  an  which  is  performing  wonders  in  re-  | 

ad  in  our  paper.  establishing  the  good-will  and  the  i 

3  Angrily  tells  you— “Never  mind;  credit  standing  of  these  “blacklisters.” 

just  skip  the  whole  thing.”  A  surprising  percentage  pay  their  bUls 

rir  mavhp  there  has  been  no  call  to  ‘u  full  or  in  part,  or  call  to  make  ar- 


new  industries,”  said  Mr.  Morgan,  Samue 
following  the  Ogden  gathering.  The  ducer. 


M  a  k  i  11  ji 


rrlisini^  a  I’ K  H  S  0  N  A  I  Message 


ad  in  our  paper.  u.c  b^^u-wiii  a... 

3  Angrily  tells  you— “Never  mind;  credit  standing  of  these  blacklii 
just  skip  the  whole  thing.”  A  surprising  percentage  pay  thei 

Or  maybe  there  has  been  no  call  to  ‘u  full  or  in  part,  or  call  to  mal 
run  additional  advertising,  but  several  •  angements  for  future  payment, 
steps  have  been  taken  to  make  collec-  replies  are  usually  reasonable 


tion  of  the  past  due  account,  followed  aud  friendly.  Those  who  are  indignant 
by  this  type  of  “Final  Warning”:  have  good  cause! 


(.\  ‘'UjfRestcd  letter  to  be  mailed  to  petty 

Dear  Mr. - :  accounts  after  they  have  received  4  to  6  notices 

We  again  call  your  attention  to  your  account  (i  each  week]  and  after  they  have  been  con* 
for  advertising  run  in  our  newspaper  some  t.icted  [Rrsonally  or  by  telephone.) 
several  months  ago.  I  >t‘ar  Mrs.  Doe:  i 

Bills  and  reminders  liave  gone  out  to  you  at  j  surprisoil  to  learn  yesterday  from  ' 

least  every  ten  days  over  the  pas*  sixty-da>  Ciedit  Manager  that  he  has  sent  you 

period,  but  to  date  we  have  not  received  your  >fveral  I»ills  and  reminders  regarding  your 
remittance.  unpaid  account  for  Classified  A<lvertising.  and 


This  is  final  advice  to  you  that  if  pay-  tliat,  according  to  his  records,  no  payment  or 


ment  is  not  received  within  ten  (lays,  we  sluill 
deem  it  necessary  to  turn  the  matter  o\*er  to 
our  legal  department  for  attention. 

Verv  tridy  vours, 

OUR  PAPKR. 

John  Doe,  Small  .Vcormnts  T>epartmem 

If  you  use  letters  of  this  type  we 
suggest  they  may  be  improved. 

The  following  procedures  are  sug¬ 
gested,  based  upon  successful  experi¬ 
ence. 

Polite  Method 

When  the  “blacklisted”  advertiser 
who  wants  to  do  more  business  with 
us  is  called  back  to  be  reminded  of  his 
old  debt,  the  call,  we  think,  should  be 
made  from  the  Credit  Department,  and 
this  general  method  of  approach  be 
followed — in  a  pleasant,  cordial  tone  of 


acknowleilgeinent  has  come  from  you. 

Next  to  money  in  the  bank  a  persim's 
credit  is  his  most  valuable  asset.  We  know 
that  you  as  an  individual  are  keenly  jealous 
of  your  giMKl  credit  reputation. 

98  out  of  100  people  who  do  business  with 
‘•tir  Advertising  Department  take  care  of  their  I 
lecounts  in  a  satisfactory  manner.  I  am 
hoping  that  you  will  take  care  of  yours,  j 

Mr.  - ,  our  ('re<iit  Manager,  is  most  : 

considerate  and  I  know  he  will  make  every 
etTort  to  help  you  settle  your  account. 

May  I  suggest  that  you  wake  it  a  point  to 
jMV  thi**  bill  or  make  some  arrangements  with 
.\lr.  within  the  next  ten  days,  .so  that 

y.mi  g»K>d  cvetiit  reputation  may  l>e  protected?  | 
Oilierwise  you  will  force  him  t.»  turn  your  i 
.u'Count  »»ver  to  the  attorney.  I 

.Ml  of  us  at  Ol’R  PAPKR  are  anxious  to 
l»e  of  assistance  to  you.  Won't  you  call  or  ' 
is>me  to  see  us  right  away? 

Sincerely  v«iurs. 


voice:  The  letter,  signed  by  the  Classified  | 

“Hello,  Mr.  Doe!  This  is  Miss  Jones  Manager,  is  gentle,  impersonal,  friend-  ! 
in  the  Accounting  Department  of  Our  ly,  and  considerate,  but,  at  the  same  i 
Paper.  I’m  delighted  to  learn  from  time,  it  gives  a  strong,  thorough  sales  j 


Miss  Williams  in  the  Want  Ad  De¬ 
partment  that  you  are  planning  fur- 


talk.  It  should  be  typed  for  best  re¬ 
sults.  You  will  find  that  the  time  and 


ther  advertising.  In  checking,  how-  money  spent  will  be  one  of  your  best 


ever,  I  find  a  little  bill  of  $- 


investments.  You  can  check  your  re¬ 


standing  against  your  account  since  suits  within  the  short  period  of  30 


(back  date). 


days.  Get  from  your  Credit  Depart- 


“You  realize,  of  course,  that  Want  ment.  if  you  don't  already  have  them,  , 
Ad  Credit  is  extended  as  a  courtesy,  the  names  of  100  people  whose  ads  I 
and  that  bills  are  payable  within  10  have  recently  been  turned  down.  Se- 
days  after  ads  have  expired.  Since  cure  the  permission  of  your  Credit 
your  last  bill  i-emains  unpaid.  I’m  sure  Manager  to  send  out  this  letter.  At 
you  will  wish  to  pay  it  immediately  so  the  end  of  a  month,  if  you  will  check 
we  can  have  the  pleasure  of  extend-  CAREFULLY,  you  will  likely  find  the  ! 
ing  further  credit.”  results  just  as  we  predict  them.  Let  I 


lake  it  easy,  Pliineas!  If  you  don  t  stop  staring  at  that 
picture  of  yourself  in  your  Loealnevvs  dailv,  you‘11  hurst. 
It  s  nice  to  he  pictured  as  the  new  president  of  your  lodge, 
of  course,  hut  think  of  the  mending  hills! 

.So  let  your  eye  stray  down  the  Localnews  page  to  the 
ailvertisenients.  V  man  in  your  position  should  have  a 
new  car  or  perhaps  a  new  suit  or  shoes.  And  you  know 
that  you  can  trust  the  jiroducts  you  see  advertised  there! 

\ou  know,  too.  that  no  other  medium  of  advertising  hit- 
you  ipiitc  so  hard  as  your  Localnews  daily.  Nothing  eW 
can  capture  your  personal  interest  so  strongly  nor  give 
you  a  greater  feeling  of  intimacy  with  the  advertised 
products,  Mayhe  that's  why  the  I.oealnews  daily  is  con¬ 
sidered  the  premier  selling  force  of  this  eountrv  today. 

”TH€  MORE  NAMES, THEMORE MEWS" ^ - V  A 


Localnew/s. 


If  the  advertiser  has  some  complaint  us  hear  from  you.  I 

to  make,  listen  to  it  with  interest  and  All  letters  and  statements  going  out  j 

courtesy,  and  if  it  appears  to  be  an  regarding  delinquent  accounts  should  1  C  I  h  (!  II  I,  A  T  I  I)  N  0  \  F.  1\  0 , 1)  0  (I 


earnest  complaint,  investigate  it  thor-  be  acco 
oughly.  Keep  an  open  mind,  and  velope. 
really  try  to  find  out  if  you  are  guilty 
of  bad  service  and  that  the  advertiser  WOv 
has  a  legitimate  reason  for  failing  to  Willi 


be  accompanied  by  a  postage-paid  en- 


WOODWARD  NAMED  i 

William  G.  Woodward  has  been  1 


Above  is  one  of  a  series  of  more  than  5()  advertisi  ments  bein/s  used  on  nntiood 
advertisers  and  advertising  agencies  personnel  on  behalf  of  the  papers  in 
non-mrfropo/itan  center-'^. 


remit.  If  so  call  him  back  and  apolo-  elected  vice-president  of  Psychological  | 
gize — and  cancel  the  outstanding  bill.  Research  Markets.  New  York,  in 
If  the  complaint  is  not  warranted,  call  charge  of  surveys. 


r.opyright^d  by  Thr  Jul 


iu-  Mathew*  Special  Agency.  Newspaper  Repre^en 
.\dvertUers  ihrouish  rero^nired  adverli-iriK  aamcieo. 
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iDDmONS  AND  CORRECTIONS  TO 
f  DATA  IN  1940  INTERNATIONAL 
YEAR  BOOK 


19  —  VALLEJO  NEWS  —  include  AP 

ofwfi  sen-ice. 

ti  —  WILMINGTON  NEWS-JOURNAL 
—Reverse  mominir  and  eveninsr  circula- 
tion  flfruree.  Momintr  should  be  lO.JVll: 
(e)  41,930;  (me)  .38,461. 

SJ — PEKIN  TIMES — Name  of  Editor 
ind  Manairinr  Editor  should  be  F.  F. 
McNaufrhton. 

S6  —  INDIANAPOLIS  NEWS  —  Elimi¬ 
nate  James  N.  Shryock  as  Assistant  Gen¬ 
eral  Manatrer.  Eliminate  Georire  Saas 
and  substitute  Robert  Meyers  as  Classified 
)(an.airer. 

rue  37  —  RUSHVILLE  REPUBLICAN  — 
fhanire  national  rate  to  .03. 

Puf  38  —  DAVENPORT  DEMOCRAT  — 

1  Chanee  Advertising  Manatrer’s  middle  ini¬ 
tial  to  E.  Nation.al  Advertisiner  Mantverer's 
name  to  H.  C.  Curran.  Mechanical  Super¬ 
intendent’s  name  to  C.  H.  Bli-uer. 
D.tVi:NPORT  TIMES — Chance  Mechanical 
Snperintendent's  name  to  Emil  Lundberir. 

44— ANNAPOLIS  CAPITAL  —  ChanRc 
national  rate  to  .03. 

fate  48 — HILLSDALE  NEWS — Change  na¬ 
tional  rate  to  .036. 

Pare  39— SANTA  PE  NEW  MEXICAN  — 
Circulation  fiiures  should  be  in  boldf.ace 
denotine  ABC  membership,  (e)  .3.830. 

60 — GENEVA  TIMES  —  Change  local 
rate  to  .0271. 

Pur  70  —  DAYTON  NEWS — Chang',  name 
of  National  Advertising  Manager  to 
Hneblett  Hollyday.  Jr. 

:,ie  79— FREMONT  NEWS-MESSENGER — 
Change  national  rate  to  .06. 

:,if  7*— KENTON  NEWS  &  REPUBLICAN 
—Chance  special  representatives  key  to 
36— John  W.  Cullen  Company. 

■,Ee  72— MANSFIELD  NEWS-JOURNAL — 
Eliminate  .09  local  rate.  List  Sunday 
edition  which  started  October  29.  1939. 
and  has  local  rate  of  .09. 

76— BLACKWELL  JOURNAL — Circula¬ 
tion  figures  should  be  in  boldface  denoting 
.tBC  membership,  (e)  6.241;  (S)  6.29.3. 
!«r  86  —  WOONSOCKET  CALL  —  Ch.ange 
•pecial  representatives  key  to  61 — Gil¬ 
man.  Nicoll  &  Ruthman. 

92— GALVESTON  TRIBUNE  —  Change 
name  of  City  EMitor  to  G.  A.  Seel. 

V"  93— SAN  ANTONIO  NEWS — Eliminate 
Ren  Baines  as  City  Editor  and  substitute 
Pat  Burgess.  Change  spelling  of  Sports 
Editor  to  Fred  Maty. 

I'  93— SAN  ANTONIO  LIGHT — Change 
spelling  of  City  Editor  to  Frank  Laro. 
Sts  102  —  OTTAWA  CITIZEN  —  Change 
name  of  Advertising  Manager  to  I'.  W. 
Crabbe. 

fip  189— PHILADELPHIA  AFRO-AMERI¬ 
CAN— Change  advertising  rate  to  .08. 

Pair  192— HAZLETON  PLAIN  SPEAKER — 
Iniert  in  list  ol  papers  giving  nierehandis- 
mg  co-operation. 


Newspapers  Regain 
Ground  from  Radio 

Cincinnati,  O.,  Feb.  28 — Mark  F. 
Ethridge,  vice-president  and  general 
’>'Rhager  of  the  Louisville  Courier - 
Journal  and  Louisville  Times,  told  the 
Cincinnati  Advertisers’  Club  today 
that  newspapers  are  regaining  the 
pound  they  lost  to  radio. 

At  present  a  director  and  once 
president  of  the  National  Association 
of  Broadcasters,  he  said  that  “As 
radio  settles  into  the  pattern  which 
•t  eventually  will  assume,  newspapers 
regain  the  ground  lost  over  the 
Psri  10  years.” 


Scott 

3  to  2  Ratio 

Folders 

with  patented 
Safety  Gate 
and 

Expansion  Bands 

The  la$t  word  in  Folders 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Page  193 — ASHLAND  PRESS — Insert  in  list 
of  papers  giving  merchandising  co-opera¬ 
tion. 

Foreign  Bureaus  and  Bureau  .Managers. 

El'KOPE 

London,  England — Harry  Flory,  European 
News  Manager;  Wallace  Carroll,  Bureau 
Manager. 

Amsterdam,  Holland — C.  L.  Day,  Assistant 
European  News  Manager;  H.  C.  Buurman, 
Bureau  Manager. 

Berlin.  Germany — Frederick  Oechsner. 

Brussels,  Belgium — Johannes  Haas-Heye. 

Budapest,  Hungary — Henry  Gorrell. 

Copenhagen,  Denmark — Harold  A.  Peters. 

Helsinki,  Finland — Ralph  Forte. 

Istanbul.  Turkey — Hugo  Speck. 

Lisbon,  Portugal — Adolfo  V.  da  Rosa. 

Madrid,  Spain — Jean  DeGandt. 

Moscow,  U.S.S.R. — Henry  Shapiro. 

Paris,  France — Ralph  Heinzen. 

Rome,  Italy — Reynolds  Packard. 

Stockholm.  Swcslen — Frederiek  Laudon. 

Zurich.  Switzerland — L.  E.  Popper. 


L.\TIN  .VAIKKU.V 

Buenos  Aires.  Argentina  —James  I.  Miller, 
Vice-President;  A.  L.  Br.adford.  South 
American  Manager;  R.  Diaz  Herrera.  Bu¬ 
reau  Manager. 

Bogota,  Colombia — G.  Perez  Sarmiento. 
Caracas,  Venezuela — Pi-dro  Moreno  Garzon. 
Havana,  Cuba — Lawrence  S.  Haas. 

La  Paz,  Bolivi.a — Luis  Zavala. 

Lima,  Peru — Leon  P.  Ricardo. 

Mexico,  D.  F. — William  H.  Lander. 
Montevideo,  Uruguay — Rieanlo  .Alvarez. 
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Rio  de  Janeiro,  Brazil — W.  W.  Copeland. 
Santiago,  Chile — William  L.  F.  Horsey. 


P.ACIFIC  and  ORIENT 
Shanghai,  China — John  R.  Morris.  Far 
Eastern  Manager:  Robert  T.  Bellaire.. 
Bure,-iu  Manager. 

Hong  Kong — Harold  Guard. 

Honoluln.  T.  H. — H.  W.  Burch. 

.Manila,  P.  I — R.  C.  Wilson. 

Tok.vo,  .Tapaii — H.  O.  Thompson. 


Hugh  Bailliv,  pri  «  ('.  J.  Randau,  vice 

pres,  and  gen.  bus. 
mgr.;  E.  J.  John¬ 
son,  vice-pres.  and 
gen.  news  mgr. 


220  E.  42nd  st.,  New  York.. . 


I'age  HIO — Itiseii  umler  SiB-eial  Service,  Color  l‘riiitiiig  ( ompaniew. 

Name  Address  Editor  ■  Manager 

Sharp  Color-Press,  Ine  ...  40.5  East  8th  st.,  Kansas  *8 

City.  Mo .  M.B.  Sharp . W.G.'Reno 


%u  woutdn 't  eat  just  the  center 

and pass  up  the  rest /of  the  pie 


you  woutd'nt  be  content  to  tap 
ontij  the  center  of  the  4-Q*t^State, 
and  overlook  the  tremendous  sales 
Volume  which  is  Waitinq  for  iioii 
in  the  siirromidbiq  Jnarket  ■  ■  ■ 

Here's  a  rich  repast  in  StLouis 
plus  557  towns  •  •  •  Cind  easy  to 
have,  loitk  GlobedDemocrat 


adVertisincf  coverinq 

the  entire  market 


Thefkmpoperof 


The40'^State 


J' 


“AISMer’s  state  SAeNf  9 


30— P  HOTOGRAPHY 


EDITOR  &  PUBLISHE 


Big  City  Is  No  Place 
For  Small  Town  Photogs 


By  JACK  PRICE 


THE  OPINIONS  of  visiting  cameramen  assignments.  People  accept  me  for 
from  the  smaller  communities  re-  what  I  am,  the  responsible  representa- 
specting  the  newspaper  photographers  tive  of  a  reputable  paper.  I  don’t  need 
of  New  York  are  always  interesting,  a  by-line.  When  the  picture  is  repro- 
Comparisons  are  inevitable  in  their  duced  everybody  knows  that  I  made  it. 
appraisal  of  the  routine  of  metro-  That’s  distinction  enough.” 
politan  coverage  and  the  equipment  Looking  at  the  future  he  explained 
at  the  disposal  of  the  local  camera-  that  credit  lines  and  the  glamor  asso- 
men.  Fundamentally  the  reactions  of  ciated  with  a  reputation  as  an  ace 
the  visitors  are  the  same.  cameraman  in  the  big  city  were  not 

A  photographer  on  one  of  the  larger  particularly  intriguing.  “What  do  these 
Southern  dailies  recently  spent  several  get  you  in  this  town?”  he  asked.  “How 
weeks  in  New  York  browsing  around  many  of  the  ranking  cameramen  of  the 
the  newspaper  studios  and  covering  past  ever  attained  anything  more  than 
assignments  in  the  capacity  of  an  ob-  a  perishable  reputation?  Some  became 
server  with  regular  sUdf  men.  His  con-  department  chiefs  and  were  eventually 
elusions  as  related  to  this  correspon-  retired  because  of  age.” 
dent  are  substantially  the  same  as  Elaborating  on  this  theme  he  ex- 
those  of  others  who  have  made  similar  plained  that  his  broad  acquaintance 


CAMERA 

KNIGHTS 


at  home  was  the  potential  nucleus  of 


“I  wish  I  could  get  a  job  on  one  of  a  little  business  of  his  own,  a  sort 


the  papers  here,”  he  said. 

We  asked  him  why. 

Works  Harder  at  Home 


of  community  photo  studio  specializ¬ 
ing  in  commercial  work  and  por¬ 
traiture  and  incidentally  serving  as 


DEATH  HOVERS 

This  unretouched  flashlight  photograph  of 
a  private  plane  crash  wreckage  in  a  swamp 
near  New  Orleans  attracted  attention  be¬ 
cause  of  what  appears  to  be  the  shrouded, 
hooded  figure  of  death  hovering  over  the 
scene  in  a  treetop  in  silhouette  at  top 
left.  It  is  just  a  piece  of  wreckage  hung 
over  a  piece  of  wing.  Horace  Cort, 
Associated  Press  photographer,  made  the 
picture. 


“The  work  is  a  lot  easier.  In  my  arm  of  understaffed  newspapers 
town  we  work  harder  and  longer  than  that  occasionally  need  adidtional  help 
the  New  York  men.  I  have  been  out  emergencies  when  unexpected  cov- 
with  a  different  photographer  every  erage  is  required.  And  there  is,  too. 


day  since  I  have  been  here  and  not  one  always  the  possibility  that  the  syndi- 
of  them  ever  covered  more  than  three  cates  and  newspapers  elsewhere  might 


They  Lost  Weight 
But  Got  the  Story 


assignments  in  a  day.  Down  home  I  commission  him  to  cover  events  in 
cover  eight  and  nine  a  day  and  I  can’t  local  and  nearby  territory  in  which 


turn  my  exposures  over  to  a  dark-  fhey  are  not  represented. 


room  technician  for  processing.  Got  There  is  no  royal  road  to  riches  in 


to  do  it  myself  when  I  get  back.  That  all  this  but  it  is  the  sort  of  enterprise 
means  plenty  of  overtime.  of  which  the  greater  part  of  the  Amer- 

“Of  course  some  of  your  men  do  ican  commercial  fabric  is  woven.  Col- 
their  own  developing  and  printing  but  lectively  the  community  purveyors 
leave  the  captioning  to  a  professional,  throughout  the  nation  are  the  back- 
I  don’t;  neiAer  do  the  others  on  the  bone  of  the  American  way.  And  any 
smaller  papers.  Every  man  is  expected  news  photographer  who  forsakes  the 
to  turn  in  a  complete  job,  prints,  cap-  news  field  to  establish  himself  as  a 
tions  and  all.  It’s  like  the  small  town  community  entrepreneur  has  this  de¬ 
medicine  man  who  diagnoses,  pre-  partment’s  best  wishes, 
scribes  and  rolls  his  ov.m  pills. 

“In  the  matter  of  transportation  the  Stevens  on  Program 
New  York  cameramen  can  get  around  ^  RECENT  release  from  the  journal- 
convemently  by  subway,  El.  bus,  street  department  of  Kent  State  Uni¬ 

car  or  taxi  whereas  we  have  no  such  ^e^sity,  Kent,  Ohio,  announces  as  a 
choice.  I  drive  from  place  to  place  attraction  at  its  four-day  an- 

in  my  own  car  and  often  cover  long  ^^3!  g^ort  course,  March  6  to  9  the 
stretches  between  assignments  as  our  appearance  of  Major  A.  W.  Stevens 
circulation  covers  a  lot  of  territory,  the  army’s  ranking  authority  on  aeriai 
And  invariably  when  I  get  back  I  have  photography, 
to  do  a  lot  of  cruising  before  finding  nv  •  1  . 

parking  space  as  the  office  is  in  a  .  IS  stationed  at 

heavily  congested  district.  If  ’  CoL  will  lec- 

“Do  you  blame  me  for  preferring  a  f  t^hnique  of  this  difficult 

job  here?  And  then  there  is  the  mat-  e  P^°^°Sraphy ,  a  fact  that 

ter  of  salary.  For  approximately  a  be  of  more  than  passing  interest 

third  of  my  daily  output  your  men  re-  °  ®  cameramen  on  the  staffs  of  news- 


The  Russo-Finnish  war  is  respons¬ 
ible  for  a  news  team  from  the  Min¬ 
neapolis  Star-Journal  covering  a  story 
in  Minneapolis  in  the  dead  of  winter — 
in  the  nude.  When  wire  services  told 
recently  of  the  Finnish  army’s  steam 
baths  as  part  of  the  troops’  regimen, 
Ben  Holstrom,  reporter,  and  Wally 
Lindeman,  photographer,  sought  out  a 
similar  bath  house  in  Minneapolis’ 
Finnish  section. 

There,  like  the  regular  customers, 
they  disrobed  to  get  their  story 
even  though  their  first  plans  were  to 
“do”  the  story  while  fully  garbed.  The 
steam  was  so  intense,  however,  they 
gradually  divested  themselves  of  their 
apparel  piece  by  piece.  When  they 
were  through,  they  had  shed  not  only 
all  their  clothes  but  three  pounds  of 
weight  each,  as  well. 


third  of  my  daily  output  your  men  re-  on  me  sians  01  news- 

ceive  from  30  to  50%  more  than  we  do.  ^  ®  operate  planes  for  aerial 


It’s  an  inequality  not  balanced  by  any 
existing  difference  in  living  standards. 


Paying  less  is,  I  believe,  just  a  quaint  RIEMAN  PRESIDENT 

old  Southern  custom.  t _  ^ 


UlU  kiiTUUtilCl  11  UUdlrUlll.  T  1 

...  .....  -  Lioren  Kieman,  advertising  manager. 

Bettor  L.f.  .1,  Smoll  Town  Yakima  (Wash.)  Republic,  was  elected 

But  the  South,  like  the  sea,  gets  into  president  of  the  Pacific  Northwest 
a  man’s  blood,  and  our  visitor  was  no  Advertising  Executives  Association  at 
exception.  By  degrees  he  converse-  Tacoma  recently.  R.  M.  Anderson 


tionally  drifted  into  reminiscences  that  Longview  (Wash.)  News  was  elected 
were  wistful  and  nostalgic.  After  all  secretary.  ’ 


life  in  his  homeland  was  less  kaleido¬ 
scopic  than  it  was  in  New  York  but 
a  lot  more  leisurely  and  intimate  and 
colorful.  There  were  not  the  same 
opportunities  there  to  achieve  fame 
and  fortune  but  the  townsfolk  were 
neighborly  and  the  land  was  sunny 
and  life  was  less  competitive.  So  why 
change?  “Guess  I’ll  go  home  after  all,” 
he  said.  And  his  conclusions  were 
sound. 

"There,”  he  said,  “I’m  an  entity. 
Here  I’d  always  be  a  nonentity.  Every¬ 
body  knows  me  and  I  know  everybody 
down  there.  No  strategy,  no  snooping 
required  to  get  pictures.  I  don’t  have 
to  plan  an  offensive  like  the  lads  in 
New  York  do  when  covering  some 
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Sensational! 

NEW  6-E  MAZDA 

MIGHTY  MIDGET 

Photoflash  Lamp  (No.  5) 


NEWSPAPER  PROPERTIES 

Boughf-Sold-Apprai$»d 

Consolidations-Mergers 

FINANCING 

Confidential  Negotiationa 


NEWSPAPER  APPRAISAL 
CORPORATION 


^  ll't  no  bigger  than  a  golf  boll. 
You  get  plenty  of  light  for  at 
least  80%  of  flash  shots  with 
between-the-lens  shutters! 

>  NEW  SAFCTY. . .  thanks  ta  dye 
protected  safety  jackets  and 
new  egg-shaped  bulb. 

►  EXTRA  CONVENIENCE. .  gel  up 
to  30  in  one  pocket.  No  need 
to  run  out  of  bulbs  on  the  job! 

ASK  YOUK  STOCKHOUSE 


I  L.  Parker  Likely,  Pre«.  I 

I  rimes  Bldr.,  Times  Square,  New  York  I 

a*iiiigiii»iiiiki»Bawi)iBiiiwwiiiimiiiiimiiiiiiiniwimiiiiwiiiim 


GENERAL  ^  ELECTRIC 


MAZDA  PHOTOFLASH  LAMPS 


AL  WILLARD,  winner  of  the  Hono: 

able  Mention  plaque  in  the  sp: 
news  class  at  the  Fifth  Annual  E; 
hibition  of  the 
Press  Photogra- 
phers  Associa- 
tion  of  New 

York,  has  spent  H 

the  last  32  years  ■ 

as  a  lobster-  .f I 

trick  photogra-  i  » 

pher.  He  is  on  jjfl 

the  staff  of  the 

New  York  Daily 

News.  a  far 

cry  from  copy- 

ing  Old  Masters 

for  the  Royal  Art  AI  Willard 

Museum  of 

Vienna  with  wet  plates  to  speed-g.: 

ning  Gotham  fires,  but  Willard 

done  both.  He  learned  his  trade  as; 

boy  in  Austria. 

His  coverage  in  1922  of  a  tener^^-. 
house  fire  where  18  lives  were  lost  ■* 
Willard  his  present  job.  His  expen- 
ness  in  handling  the  huge  and  dange 
ous  flashlight  powder  discharges  m- 
cessary  in  pre-bulb  days,  brou^ 
Willard  to  the  attention  of  the  then  it- 
fant  News. 

Willard’s  exclusive  pictures  of  tie 
Lake  Denmark  arsenal  explosion  t 
Dover,  N.  J.,  in  1926,  brought  hi 
plaudits  from  EIditor  &  PuBUsm.  Fit 
five  days  he  made  close-up  picture 
while  martial  law  excluded  all  odiet 
photographers  from  the  explosiot 
area.  Twice  Willard  has  been  blinded 
by  flashlight  accidents. 

You  probably  have  met  Al  Wilkd 
He  has  probably  visited  your  home 
He  used  to  call  almost  weekly  at  mil¬ 
lions  of  homes.  That  was  under  tii 
name  of  Al  Vogel.  For  VogeL  the 
demon  photographer  of  Paul  Gallkc! 
famous  Saturday  Evening  Post  news¬ 
paper  stories,  is  none  other  thanAl 
Willard,  with  whom  Gallico  worked 
when  he  was  the  News  sports  editor 
Willard  cherishes  a  silver  cip* 
lighter,  inscribed  to  Al  Vogel,  the  pi 
of  Gallico. 


WEEKLY,  DAILY  MERGED 

State  College,  Pa.,  Feb.  29 — The 
Centre  Reporter,  112-year-old  Centre 
County  (Pa.)  weekly,  is  being  merged 
with  the  Centre  Daily  Times  of  this 
city  and  Bellefonte.  The  paper  will 
be  continued  as  the  Centre  Daily 
Times  with  a  combined  circulation  of 
5,400.  The  Reporter  was  originally 
printed  in  German.  The  Daily  Times 
became  a  daily  seven  years  ago  after 
being  published  as  the  weekly  State 
College  Times  for  30  years.  Claude  G. 
Aikens  is  publisher,  and  W.  K. 
Ulerich,  managing  editor. 


Since  1925 


.  .  .  The  Personnel  Bureau  hu 
served  hundreds  upon  huudrcdi 
of  employers  by  putting  themii 
touch  with  capable  employ**" 
men  recommended  because  thfl 
are  especially  qualified  for 
job. 


Whether  It  be  an  editor,  nu* 
Aging  editor,  copy  reader,  w 
reporter,  he  can  be  obtaiM^ 
through  The  Personnel  Bureti 


Registrants  are  trained  and  | 
perienced  in  new.spaper,  pr**| 
association,  magazine,  pubikdf  j 
and  allied  fields.  i 


fVrite  or  wire— 


THE  PERSONNEL  BIHfLI 


James  C  Kiper,  Directs  ^ 

IS  I.  Waekor  Drive,  Cliie89*'F 


A  natloD-wida  non-profll  strrUs  *4 
ported  by  Bigma  DelU  Okl. 

•1  JoomslUtle  Fratomlty. 


Cer 


OR  MARCH  2,  1940 


, .  Advertisers  ■  ■  ,  Advertising  Agencies  ,  .  . 


Rmong  Advertising  Folk 

fpMAN  S.  ROSE,  president,  Ad- 
rvertising  Federation  of  America, 
oke  on  “Americanism  and  American 
jiness”  before 
Massachu- 
m  Society  of 
t  Sons  of  the 
oerican  Revo- 
tion  in  Boston, 
ib.  22. 

Warren  E. 
iart,  vice- 
rtsident  and 
ffiager  of  Er¬ 
in.  Wasey  & 
rapany,  Se- 
P'Je.  has  been 
rwinted  chair-  Norman  S.  Rose 
to  of  the  tour- 

^coinmittee  of  the  Seattle  Chamber 
^  Commerce. 

i  CosRAD  F.  Smith,  New  York  adver- 
:..-.g  man,  has  joined  as  copy  execu- 
:e  Advertising  Associates,  Inc., 
^'!otte,  N.  C.  Other  additions  to 
:« staff  of  the  new  agency  include 
[5s  Dorothea  Conne,  J.  Wallace 
'■.'•MSSEN  and  E.  E.  Heller. 

WoTRED  D.  Howitt  has  joined  the 
rduction  department  of  Hirshon- 
iiHield,  Inc. 

Lbcoln  Maytham,  who  has  repre- 
rted  the  Saturday  Evening  Post  as 
aember  of  the  Western  Staff  for  the 
Bt  12  years,  has  joined  as  account 
lenitive  the  Blackett-Sample-Hum- 
tert.  Inc.,  advertising  agency,  effec- 
i  e  March  15. 

Rorert  S.  Lambert  and  Richard 
/xuxs  recently  joined  Glaser -Gott- 
ihaldt.  Inc.,  ^ston  advertising 
cency.  Mr.  Lambert  has  assumed  the 
!-'ies  of  production  manager;  Mr. 
Mlins  becomes  art  director. 

C.  E.  Riceerd,  president  of  the  ad- 
'tising  agency  bearing  his  name, 
announced  the  affiliation  of  James 
^CKSON.  Jr.,  to  his  organization  as 
secutive  vice-president. 

Edwin  Eberman  has  joined  Lord  & 
Thomas’  New  York  art  department  as 
n  director  on  the  Frigidaire  account, 
fr.ich  was  recently  transferred  from 
lie  Chicago  office.  He  will  have  as 
IIS  assistant  Joseph  T.  Gauss. 

Wlvdell  P.  Colton,  president  of 
Wendell  P.  Colton  Company,  has  an¬ 
nounced  the  appointment  of  Wilber 
B  Downes  as  resident  manager  of 
Jio  firm’s  Boston  office.  Mr.  Downes 
“s  been  with  the  organization  for 
liany  years  in  the  New  York  and  Bos- 
“n  offices. 

Cyrus  H.  Nathan  has  been  ap¬ 
pointed  account  executive  in  charge 
^printed  advertising  on  the  Lucky 


Strike  account,  Lord  &  Thomas  has 
annovmced. 

George  Enzinger  last  week  was 
elected  to  the  board  of  directors  and 
appointed  vice-president  of  Buchanan 
&  Company,  Inc.,  of  Illinois,  Chicago 
agency.  He  will  be  in  charge  of  the 
Chicago  office.  Charles  C.  Greene, 
formerly  vice-president  of  Critchfield 
&  Co.,  also  becomes  a  vice-president, 
and  will  assist  Mr.  Enzinger. 

H.  G.  Little,  vice-president  of  Lord 
i:  Thomas,  Chicago,  and  for  the  last 
several  years  in  charge  of  the  Frigid¬ 
aire  account,  resigned  on  March  1. 

Robert  E.  Johnson,  formerly  with 
the  West  Coast  office  of  McCann- 
Erickson,  Inc.,  has  been  appointed 
Pacific  Coast  representative  for  Ross 
Roy,  Inc.,  Detroit  agency. 

J.  B.  Greiner,  Jr.,  formerly  of 
Hearst  Magazines,  has  joined  the  sales 
staff  of  the  Case-Hoyt  Corp.,  direct 
mail  advertising.  E.  J.  Clement  has 
become  a  member  of  the  company’s 
copy  department. 

Lawrence  F.  Dutton  has  resigned  as 
vice-president  and  New  England  man¬ 
ager  of  Boot  and  Shoe  Recorder  to 
open  offices  as  advertising  counselor 
at  10  High  Street,  Boston. 

Campaigns  and  Accounts 

AL  PAUL  LEFTON  COMPANY, 

Philadelphia,  will  handle  the  tourist 
advertising  for  the  State  of  Pennsyl¬ 
vania,  it  was  announced  last  week.  The 
campaign  will  be  concentrated  mainly 
from  May  to  September,  and  a  tenta¬ 
tive  allocation  of  $61,700  has  been 
made  for  newspaper  advertising.  W. 
Holmes  Dryden  is  the  account  execu¬ 
tive. 

American  Can  Company  has  ap¬ 
pointed  Young  &  Rubicam,  Inc.  as  its 
advertising  agency  for  all  products 
of  the  company  except  beer  cans 
(trade-marked  Keglined).  The  ap¬ 
pointment  became  effective  March  1. 

Bayuk  Cigars,  Inc.,  released  this 
week  the  most  extensive  newspaper 
campaign  in  the  history  of  the  com¬ 
pany  for  its  featured  brand,  “Phillies.” 
Ivey  &  Ellington,  Philadelphia,  is  the 
agency. 

Old  Rose  Distributing  Company, 
Chicago  wholesalers  of  wines  and 
liquors,  has  appointed  Goodkind,  Joice 
&  Morgan,  Chicago  agency,  to  handle 
its  advertising. 

Illinois  newspapers  are  being  used 
.  on  Fin.LER  Laboratories  Co.,  Chicago, 
through  Newby,  Peron  &  Flitcraft, 
Chicago  agency. 

Keeley  Brewing  Co.,  Chicago,  has 
.  appointed  Hellwig-Miller  Co. 

’  Pepperell  Manufacturing  Co.,  to 


H.  B.  Humphrey  Co.,  Boston,  effective 
July  1. 

Royal  Electric  Co.,  Pawtucket, 
R.  I.,  to  Horton-Noyes  Co.,  Providence, 
R.  I. 

F.  R.  Crawford,  executive  vice-pres¬ 
ident,  Pennsylvania-Central  Air¬ 
lines  Corp.,  Pittsburgh,  announced 
this  week  the  corporation’s  1940  ad¬ 
vertising  plans  will  be  directed  at  the 
airline’s  offices  by  its  own  staff  and 
consequently  no  agency  assignment 
will  be  let  during  the  year. 

Youngs  Rubber  Corporation,  New 
York,  has  appointed  J.  M.  Kom  & 
Co.,  Inc.,  Philadelphia,  to  direct  its 
advertising. 

F-C-G  Importers  Inc.  of  New  York 
announce  a  new  newspaper  campaign 
for  Highland  Queen  Scotch  Whisky 
which  began  Feb.  27  in  New  York, 
Philadelphia  and  Chicago.  Other  cities 
will  be  added  to  the  list  later.  Briggs 
&  Varley  Inc.  is  the  agency. 

General  Briar  Pipe  Company,  New 
York,  will  advertise  its  new  product, 
the  “Tycoon”  pipie,  in  newspapers  in 
New  England  and  other  Atlantic  Sea¬ 
board  states.  Arthur  Rosenberg  Co., 
Inc.,  handles  the  advertising. 

American  Pencil  Company,  Ho¬ 
boken,  N.  J.,  makers  of  Venus  and 
Velvet  Pencils,  announce  the  appoint¬ 
ment  of  the  A1  Paul  Lefton  Company, 
Inc.,  to  handle  the  advertising.  The 
agency  also  was  named  by  Duffy 
Mott  Company,  Inc.,  packers  and  na¬ 
tional  distributors  of  Sunsweet  Prune 
Juice. 

MAD  ARTS  BALL 

Copywriters,  production  and  lay-out 
men  and  other  employes  of  the  ad¬ 
vertising  trade  will  join  commercial 
artists  in  sponsoring  the  Fifth  Annual 
Mad  Arts  Ball  to  be  held  April  6  at 
Webster  Hall,  New  York. 


Madison  Newspapers 
Try  Guaranteed  Ads 

Madison,  Wis.,  Feb.  26 — Guaranteed 
want  ad  results  for  all  “farm  for  sale” 
ads  are  being  offered  by  the  two  dai¬ 
lies  here  during  Farm  Week,  Feb.  25 
to  March  2.  The  two  dailies — the 
(  apital  Times  and  the  Wisconsin  State 
Journal — handle  this  advertising  to¬ 
gether  as  “The  Madison  Newspapers.” 

The  “Farm  Week”  special  provides 
that  any  farm  ad  placed  for  seven 
consecutive  days  during  Farm  Week 
that  fails  to  bring  results  will  be  pub¬ 
lished  free  for  an  added  seven  days. 
All  “farm  for  sale”  ads  ordered  to 
appear  all  seven  days  during  Farm 
Week  will  also  be  run  free  in  the 
Madison  Newspapers’  Annual  Spring 
Farm  Catalog,  it  was  reported. 

Both  papers  published  eight  tips  on 
“what  to  say  in  your  farm  ad”  and 
simplified  rate  cards. 

DffiECTS  PROMOTION 

The  appointment  of  Harry  T.  Mad¬ 
den  as  director  of  sales  and  promo¬ 
tion  of  the  Philadelphia  Evening 
Ledger,  effective  Feb.  26,  was  an¬ 
nounced  this  week  by  George  F. 
Kearney,  editor  and  president.  A  vet¬ 
eran  advertising  executive,  Mr.  Mad¬ 
den  has  also  for  many  years  been 
connected  with  the  theatre  and  the 
book  publishing  business.  From  1922 
to  1925  he  was  promotion  manager  of 
the  New  York  American.  His  more 
recent  newspaper  connection  was  with 
the  Brooklyn  Eagle. 

newspaper"  account 

MacWilkins  &  Cole,  Portland,  Ore., 
advertising  agency,  has  been  named 
agency  for  the  Portland  Oregonian 
succeeding  John  D.  Simon  Co.  Mr. 
Simon  has  closed  his  agency  to  join 
Botsford,  Constantine  &  Gardner. 


Where  are  all  these  ADS  coming  from?” 
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Regular  24-page  edition  jacked  up 
to  30,  then  36,  with  press  time  not 
so  far  off.  But  the  crisis  is  all  out¬ 
side  the  plant.  Inside,  things  are 
humming  on  pre-determined  sched¬ 
ule  without  a  trace  of  confusion — 
Certified  Mats  shortening  the  inter¬ 
val  from  make-up  to  pressroom. 


/  tsuk  ^  ■ 


BOY  MAT  CORPORATION,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 


BURGESS  CELLULOSE  COMPANY 


Manufacturers  and  Distributors  of  Burgess  Chrome  and  Tone-Ten  Mats 

FREEPORT  „  ,  ,  ;  ILLINOIS 

Pacific  Coast  Roprosentafive 
RALPH  LEBER  CO.,  426  Poison  Bldg.,  SEATTLE,  WASH. 
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EDITOR  &  PUBLISH! 


NEAHas  Van  Loon  Series, 
King  Trotsky  Interviews 


By  STEPHEN  J.  MONCHAK 


HENDRICK  WILLEM  VAN  LOON, 
the  noted  historian  and  war  cor¬ 
respondent,  is  writing  a  series  of  24 
articles  on  “The 


Story  of  Democ¬ 
racy”  for  NEA 
Service  and  its 
client  newspa¬ 
pers,  Fred  S.  Fer¬ 
guson,  president, 
announced  last 
week.  The  first 
chapter  releases 
March  4.  It  is  a 
daily  feature. 

This  is  the  first 
time  one  of  Mr. 
Van  Loon’s  major 
works  has  ap- 


H.  W.  Van  Loon 


cently  from  King’s  agent  in  Finland 
giving  an  interesting  and,  incidentally, 
one  of  the  few,  sidelights  on  what  has 
happened  to  Finnish  newspapers  since 
the  Red  army  invaded  the  country  last 
December.  The  paragraph  referring 
to  comic  strips  said: 

“Believe  it  or  not,  John,  in  the  midst 
of  the  war,  Helsingin  Sanomat  and 
Uusi  Suomi  are  still  publishing  our 
strips.  I  am  sending  you  by  clipper  a 
copy  of  each  paper  dated  Jan.  8,  1940. 
You  will  note  that  Uusi  Suomi  has  six 
pages  and  so  has  Helsingin  Sanomat 
but  they  still  have  space  for  three 
strips  each,  of  which  five  are  King 
strips.  And  now  you  think,  of  course, 
that  they  are  publishing  and  not  pay¬ 
ing.  If  you  think  this  you  are  entirely 


neared  in  newspapers  prior  to  book  wrong.  Both  papers  have  paid  up  to 
^blication  this  column  was  told,  and  including  the  last  week  of  Decern - 
Lch  chapter  will  carry  an  original  ber,  that  is,  up  to  date.” 
pen  and  ink  drawing  by  the  artist- 

A  writer  of  tremendous  energy  and  V.  S.  FOX,  president  of  Fox  Feature 
author  of  many  best  sellers,  Mr.  Van  Synidcate,  has  flown  to  the  West 
Loon  agreed  to  write  “The  Story  of  Coast  for  a  short  vacation.  .  .  .  Boake 
Democracy”  for  NEA  at  a  time  when  Carter,  Ledger  Syndicate  writer  and 
he  was  engaged  in  many  efforts  for  commentator,  on  a  nation-wide  tour 
Finnish  relief.  gather  new  slants  for  his  daily 

It  is  estimated  that  his  series  will  column  and  to  fill  lecture  engage- 
appear  in  almost  700  newspapers  in  ments,  is  expected  back  in  Philadel- 
this  coimtry,  the  syndicate  stated.  It  phia  the  first  week  in  March 


is  the  first  on  a  new  feature  program 
announced  this  week  by  NEA. 


King's  Trotsky  Feature 

J.  V.  CONNOLLY,  president  of  King 

Features  Syndicate,  announced  Feb. 
27  that  King  has  for  immediate  world 
syndication  a  series  of  exclusive  inter¬ 
views  with  Leon  Trotsky,  exiled  Com¬ 
munist  leader.  The  interviews  were 
obtained  by  King  in  co-operation  with 
the  St.  Louis  Post-Dispatch,  which 
sent  to  Mexico  Julius  Klyman,  a  star 
feature  writer  and  an  old  friend  of 
the  Red  leader. 

Klyman  submitted  to  Trotsky  a 
series  of  questions  prepared  by  Joseph 
Pulitzer,  publisher,  and  editors  of  the 
Post-Dispatch.  He  answered  all  of 
them  in  his  own  handwriting,  and 
talked  freely  to  Klyman  about  inter¬ 
national  affairs.  In  addition  to  the 
interviews,  Klyman  obtained  a  number 
of  exclusive  photographs. 

Klyman  has  written  his  feature  in 
three  articles  of  4,000  words  each. 
They  will  appear  on  March  10,  17  and 
24  in  the  P.-D.  The  articles  are  so 
written  that  they  may  be  broken  up 
into  daily  installments  by  newspapers 
subscribing  to  the  feature. 


Elsie  Robinson,  whose  daily  column 
“Listen  World”  is  syndicated  by  King 
Features  Syndicate,  will  make  the 
Commencement  Day  address  and  re¬ 
ceive  an  honorary  degree  of  Doctor 
of  Letters,  at  MacMurray  College, 
Jacksonville,  Ill.,  on  June  2. 


Science  Service  Release 

SCIENCE  SERVICE  released  on  Feb. 

26  an  illustrated  feature  of  one  of 
1940’s  most  interesting  scientific  de¬ 
velopments — the  appearance  of  the 
Navajo  language  in  writing  for  the 
first  time.  The  story  tells  why  the 
language  has  never  before  been  writ¬ 
ten  and  why  the  new  form  is  expected 
to  help  with  the  economic  rehabilita¬ 
tion  of  the  Navajos. 

Among  the  interesting  angles  is  the 
fact  that  an  Indian  boy  who  once  had 
to  be  dragged  in  handcuffs  300  miles  to 
school,  now— as  a  designer  and  printer 
of  the  new  language — ^has  become  one 
of  the  educators  of  his  tribe.  His 
name  is  a  fair  introduction  to  Navajo: 
Tishnahjinnie.  It  means  Black  Rock 
or  Black  Mountain. 


Joyner  Resigns  as 
General  Manager 


f/i 


Jovr. 


The  resignation  of  Andrew 
Jr.,  general  manager  of  the  Gre 
boro  News  Company,  publisher  of ; 
Greensboro  (N.  C.)  Daily  Newt 
the  Greensboro  (N.  C.)  Record, 
been  filed  with  the  board  of  direci; 
of  the  company,  effective  March 
or  as  early  after  that  date  as  a  s  J 
cessor  can  be  designated,  Earle  GkJ 
bey,  vice-president  of  the  compar 
has  announced. 

Mr.  Joyner  stated  that  he  had  t: 
tertained  for  some  time  the  inten 
of  returning  to  the  general  practice: 
law  in  Greensboro,  where  he  has  i 
identified  with  the  Greensboro  b; 
since  he  was  licensed  to  practice 
1923. 
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A  rare  photograph  of  Walter  Winchell, 
King  Features  Syndicate  columnist,  and 
his  13-year-old  daughter,  Walda,  taken 
last  week  at  the  Roney  Plaza  Cabana  Club 
at  Miami  Beach,  Fla.  With  Mrs.  Winchell 
and  their  four-year-old  son,  Walter,  Jr., 
the  columnist  is  on  his  annual  junket  to 
the  Florida  resort  and  is  writing  his  "On 
Broadway"  column  and  doing  his  broad¬ 
casts  from  there. 


Mr.  Joyner  resigned  his  office 
city  manager  and  city  attorney 
Greensboro  Dec.  1,  1937,  and  car- 
directly  to  the  general  matiagership 
the  Greensboro  News  Company. 
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Finn  Papers  Carry  On 

OVER  AT  KING  this  week  John  A. 

Brogan.  Jr.,  foreign  sales  manager, 
showed  us  a  letter  he  received  re- 


G.  H.  LASH  NAMED 


tNE  I 


on  scenes  in  London.  He  was  sent  to 
Brussels  and  there  was  locked  up  by 
the  German  army  along  with  other 
correspondents,  including  Irvin  Cobb, 
Harry  Hansen  and  John  T.  McCutch- 
eoii.  Bennett,  however,  managed  to 
get  into  Germany  with  the  Hinden- 
burg  army  and  wrote  a  page  reply  to 
Conan  Doyle’s  charges  of  German 
atrocities.  He  told  the  truth,  as  he 
saw  it,  but  made  himself  intensely 
unpopular,  especially  with  the  Brit¬ 
ish  press.  When  America  entered  the 
war,  Mr.  Bennett  was  sent  to  Stock¬ 
holm. 


Bennett,  Chi-Tribune 
Reporter,  Dies 

James  O’Donnell  Bennett,  69,  re¬ 
tired  Chicago  Tribune  reporter  and 
war  correspondent,  died  at  his  honu 
in  Chicago  Feb.  27.  Coronary  throm¬ 
bosis  was  the  cause  of  his  death. 

After  a  most  distinguished  career 
as  a  newspaperman.  Mr.  Bennett 
ceased  his  active  journalistic  work  13 
months  ago.  Despite  poor  health,  he 
continued  his  literary  work.  Of  late 
months,  he  had  spent  much  of  his 
time  in  preparing  his  library  of  more 
than  7,000  books  for  their  final  resting 
place  in  the  Tribune  library. 

With  him  when  he  died  were  his 
wife  and  two  nurses.  Burial  took 
place  Feb.  29  at  Jackson,  Mich.,  his 
boyhood  home. 

He  was  the  last  of  the  “old  school” 
of  Tribune  reporters  to  use  the  pencil 
instead  of  the  typewriter.  He  never 
succumbed  to  that  new  fangled  in¬ 
vention. 

A  graduate  of  the  University  of 
Michigan,  young  Bennett  was  an  out¬ 
standing  student,  excelling  in  Greek 
tragedy,  drama  and  literature.  His 
first  newspaper  job  in  Chicago  was 
with  the  old  Chicago  Times  in  1892. 
When  the  Times  was  absorbed  by  the 
Herald,  he  went  to  the  Chronicle. 
Later  he  joined  the  old  Journal  as 
drama  critic  and  feature  writer.  He 
did  some  of  his  best  work  in  this 
period  and  was  sent  to  Cuba  to  re¬ 
port  the  Spanish-American  War  for 
that  paper.  After  a  brief  period  as 
press  representative  for  the  Marlowe 
players,  he  returned  to  Chicago  as 
drama  critic  of  the  Times-Herahl.  He 
joined  the  Tribime  in  1914. 

He  was  sent  to  London  as  the  Trib¬ 
une’s  correspondent.  He  went  over  to 
England  wiffi  a  group  of  Chicago  al¬ 
dermen  to  inspect  subways.  On  the 
night  that  England  entered  the  World 
War,  he  wrote  a  three-column  story 


HEARST  DIVIDEND 

Los  Angeles,  Feb.  27 — After  passing 
the  last  three  quarterly  dividends  the 
board  of  directors  of  Hearst  Consoli¬ 
dated,  Inc.,  today  declared  a  regular 
dividend  of  1.75%  on  outstanding 
Class  A  stock  for  the  period  ending 
Feb.  29.  The  dividend  is  the  equiva¬ 
lent  of  43%  cents  per  share  and  is  pay¬ 
able  March  15  to  stockholders  of  rec¬ 
ord  March  1.  Total  amount  of  the 
dividend  was  not  disclosed. 


Toronto,  Feb.  26 — G.  Herbert  Last 
former  Toronto  newspaperman,  hx 
been  named  Director  of  Public  b 
formation  for  Canada.  Since  ill  heaM: 
forced  the  retirement  of  Waite 
Thompson  in  January,  Mr.  Lash  1 
been  acting  director.  Claude  Melan- 
con  has  been  named  associate  director 
Organization  work  of  the  Bureau  if 
Information  is  now  completed,  ani 
will  start  at  once  actively  on  thre 
fronts — newspapers,  radio  and  motkt 
pictures.  Under  its  new  director 
bureau  will  be  a  fact  finding  organiza¬ 
tion.  There  will  be  no  attempt  B 
manufacture  propaganda.  The  facts 
of  what  Canada  is  doing  in  the  w 
will,  as  far  as  possible,  be  bared  to  fae 
public. 
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N.  Y.  PHOTO  SCOOP 


PAPERS  NAME  SPECIAL 

Effective  March  1,  the  Moorhead 
(Minn.)  News  and  North  Platte 
(Neb.)  Telegraph  have  appointed 
Arthur  Hagg  &  Associates,  publishers’ 
representatives. 


Jack  Layer  and  Clarence  Albat 
New  York  Journal  &  Americo*  piB" 
tographers.  using  a  miniature  cameii 
obtained  a  scoop  with  a  photo  of  IL; 
ton  B.  Logan,  critically  beaten  caitii 
figure  in  New  York’s  bizarre  “art  gal¬ 
lery  mystery,”  during  visiting  houis 
at  Bellevue  Hospital  Feb.  23.  Thesbm 
of  the  victim  of  an  alleged  attempt* 
murder  him  for  $150,000  insurance 
showing  him  asleep  on  his  cot  in  • 
private  room,  was  played  across  I 
columns  on  page  one  of  the  Feb.  8 
edition.  Two  pictures,  taken  withi^j 
Logan’s  knowledge,  were  made  by  tl*i 
photographers. 


Art 

Features 
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News 

Photos 
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FEATURES  (Cont'd) 


America’R  oiil.v 

<  O.MPLETEI.Y  INDEPENDENT 
Cartoon  Service 
Bretihlrr  Editorial  Cartooni) 
TimeM  Bide.  New  York 


KELIGIOl'8.  More  than  three  and  » 
billion  copies  of  The  Ellis  Lesson  MW  ^ 
printed  by  newspapers.  We  are  ojw  » 
terested  in  fortbeominer  Lessons.  O* 
vice,  Swarthmore,  Pa.  _ _ 


D.VILY  CARTOON  MAT  SERVICE  and  local 
cartoons  regularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rights.  Milians  Newspaper 
Service.  723  West  177th  Street,  New  York, 
N.  Y. 


SUCCESSFUL  LIVING,  300- word 
tional  column  for  editorial,  feature.  " 
pa^e.  Available  dally  or  weekly.  . 
by  editors,  acclaimed  by  readers. 
samples  and  rates.  Religious  News  *“■”1 

.300  Fourth  Ave.,  N.  Y.  C. _ -iJ 

- 


FEATURES 


UNCLE  ED  SEZ— Folks  who  know. 
Russian  anibassiulor  at  W.ashinitton  ^ 
of  Vo<lka.  eaviar,  an’  chaniittiime.  ' 


MULE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  Sonthwestem  Newspaper 
Syndicate,  Box  977,  Albuquerque,  New  Mex¬ 
ico. 


rommunists  are  supposed  to  be  on 
equals  footin’.  I  reckon  it  must  lit’ 


the  Russian  folks  to  be  catin’  so 
food.  Exrlusive  Features,  Box  7o*> 
Hills,  Calif. 


PSYCHOLOGY.  Dr.  Crane’s  “Case  Records.” 
Daily,  illustrated,  “6-ln-l’’  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndicate,  Inc.,  Chicago,  Bell 
Syndicate,  Inc.,  New  York. 


NEWS 


CABLE.  Background  of  cable  ncM  J  j 
thoritative  writers  from  all  corogj. 
World.  Send  for  samples.  World-w»‘ 
Service,  Newton,  Mass. 


RELIGIOUS.  Our  twelve  timely  religious 
features  gratis  for  a  month.  Then  a  special 
price.  No  contract  required.  A  church 
liat'o  with  revenue.  International  Re¬ 
ligions  News  Service.  1831  Sheldon  Rd.,  E. 
Cleveland,  Ohio, 


PHOTOS 


WIRE  PHOTOS.  If  you  still  aswxMjJ'a] 
pictures  with  the  terrlflc  costs  I 

the  largest  metropolitan  dailies  conin 
write  now  to  ACME  NEWSPICTPB®®- 
Dully  News  Bldg..  New  York. 


Does  this  Feature''paYOur? 
Does  it  pull  its  head  oH? 


Esquire  Features 

919  NORTH  MICHIGAN  AVENUE,  CHICAGO 


'Itoti  “Takai. 


^STIC  ACTIVITIES  during  recent 
storm  as  told  by  Neio  York  Mirror: 
'At  the  peak  of  the  winter's  worst 
crrr.  a  guest  of  wind  carried  a  man 
his  death  from  the  fourth  floor  of 
;e  new  Criminal  Courts  Building, 
.'.other  guest  blew  a  woman  against 
building  in  the  Wall  street  district, 
rsctunnc  her  skull.” 

■ 

IIMR.AL  NEWSPAPEIRS  have  been 
labeling  their  war  reports  but  the 
Post  went  them  one  better 
eo  16.  It  advised  them  to  take  a  dis- 
liich  “with  a  grain  of  salt.”  The  story 
Itoit  with  a  report  in  the  Rome  news- 
kioer,  II  Trevere,  telling  of  German 
to  ‘‘blow  up  the  Maginot  line.” 
're  Post  printed  a  half-column  cut 
i:  a  salt  shaker,  ran  this  legend  under 
I  This  dispatch  to  be  taken  with  a 
i:=;n  of  salt.” 


[  .E  OF  THE  HEAVIEST  fan  mails 
ever  received  by  the  Cincinnati 
,  ,!rt>r  from  readers,  with  New  Deal 
b.'.mgs.  was  inspired  recently  by  a 
oographica!  error.  This  headline, 
1  ..ch  appeared  without  correction  in 
-  editions  of  Feb.  21,  1940,  started 
tc  barrage  of  letters: 

Employees  of  Government  Plan  to 
--credit  Business  Firms,  KRANK 
iE.Vr  Asserts.” 

Summed  up,  most  of  Kent’s  dis- 
k.-.ters,  said: 

Finally  the  Enquirer  is  being 


a  THE  TOWN  of  Woodstock,  N.  Y., 
is  a  small  community  known  as 
;  ady.  Consequently,  heads  on  items 


from  that  place  require  careful  han¬ 
dling.  A  story  of  a  recent  burglary 
there  was  given  this  head  in  the 
Kingston  Freeman: 

SHADY  STOREKEEPER 
REPORTS  BURGLARY 

■ 

AFTER  COVERING  several  sessions 

of  the  American  College  of  Surgeons 
in  Los  Angeles  recently,  Timothy  G. 
Turner,  Los  Angeles  Times  hotel  beat 
reporter,  began  noticing  symptoms, 
and  turned  in  the  following  story, 
slugged  ‘‘Hold  for  Release.”  It  is 
still  being  held,  but  the  story  has 
turned  up  on  bulletin  boards  all  over 
town: 

The  section  on  occupational  diseases 
of  the  American  College  of  Surgeons 
took  up  newspaper  editorial  workers. 

One  speaker  was  Dr.  Milton  Wein, 
Philadelphia,  whose  development  of 
Vitamin  I  for  columnists  already  has 
been  noted.  The  controversial  sug¬ 
gestion  of  euthenasia  (merciful  death) 
for  copy  readers  who  suffer  from  rim- 
rot  was  read  out  of  the  record,  but 
Dr.  Oscar  Milch,  Chicago,  gave  a  re¬ 
port  on  mania  of  city  editors.  Their 
screaming  fits,  said  this  nerve  special¬ 
ist,  are  not  due  to  gland  malfunction, 
nor  fear  neuroses,  but  what  he  termed 
depressive  infantile  retrogression  of 
the  involuntary  nervous  system. 

Another  speaker  told  of  the  causes 
of  immobility  of  star  crime  reporters, 
which  he  said  was  hysterical  in  origin, 
a  paralysis  due  to  industriphobia  in 
its  extreme  form.  ‘‘When  I  see  these 
unfortunate  creatures  sit  without 
moving  a  muscle  for  hours,  staring 
blankly  into  space,  I  am  reminded  of 
the  self-hypnotism  of  Yoga,”  said  the 
speaker. 

Calcification  of  the  brain  long  has 
been  noted  in  beat  men.  This  con¬ 
dition,  vulgarly  called  stone  brain  or 
bone  brain,  was  found  in  one  Los 


Angeles  beat  man  in  such  a  degree 
that  the  cerebrum  and  cerebellum 
both  had  become  completely  calcified. 
The  man’s  employer  had  noted  no  dif¬ 
ference  in  his  behavior  as  this  condi¬ 
tion  progressed,  it  was  declared. 

‘‘Pre-Natal  Care  of  Photographers” 
was  another  subject.  The  importance 
of  this  is  stressed  because  of  the 
prevalence  of  underdeveloped  foetuses 
who  have  obtained  employment  with 
the  metropolitan  press. 

■ 

EJdito*  &  Publisher  will  pay  $2  for  each 
"Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

S.  F.  Reavis,  AP 
Veteran,  Dies 

Smith  Freeman  Reavis,  46,  for  20 
years  an  editor  and  writer  for  the  As¬ 
sociated  Press  and  whose  interview 
early  in  1927  with  the  French  Foreign 
Minister  Aristide  Briand  was  credited 
with  laying  the  groundwork  for  the 
Kellogg-Briand  treaty  to  outlaw  war, 
died  Feb.  24  at  Post  Graduate  Hospital, 
New  York.  He  underwent  an  opera¬ 
tion  a  week  ago  to  remove  a  blood 
clot. 

He  served  as  correspondent  for  the 
AP  in  Paris  during  the  World  War 
and  thereafter  in  domestic  and  for¬ 
eign  bureaus  of  the  news  service.  In 
recent  years,  he  was  stationed  in  the 
New  York  office,  where  he  was  foreign 
news  editor  and  later  a  writer  on 
financial  affairs,  a  position  he  held  at 
his  death. 

He  was  born  in  Hanover,  Va.,  Nov. 


11,  1893.  He  attended  the  University 
of  Washington,  where  he  was  a  varsity 
oarsman,  and  the  law  school  of  the 
University  of  Virginia.  His  connec¬ 
tion  with  the  Kellogg-Briand  Pact  re¬ 
sulted  from  what  he  modestly  con¬ 
sidered  was  merely  a  case  of  thinking 
up  an  idea  for  ‘‘a  good  news  story.” 

As  head  of  the  AP  desk  in  Paris 
early  in  1927  he  sought  from  Mr. 
Briand  a  sentiment  which  might  be 
transmitted  to  the  U.  S.  on  April  6, 
1927,  the  10th  anniversary  of  America’s 
entry  into  the  World  War. 

Briand  adopted  Reavis’  suggestion 
for  a  plan  under  which  the  U.  S.  and 
France  would  mutually  outlaw  war. 
It  created  a  sensation  in  diplomatic 
circles.  Reavis  got  full  credit  from  the 
'  French  Government  for  his  work  after 
the  treaty  was  signed. 

Before  joining  the  AP,  Reavis  was  a 
reporter  in  the  Northwest,  writing  for 
the  Seattle  Post-Intelligencer,  Seattle 
Daily  Times,  Seattle  Star  and  the  Spo¬ 
kane  Inland  Herald. 

He  fought  in  Mexico,  and  the  late 
King  George  V  decorated  him  in 
Buckingham  Palace  and  France 
awarded  him  the  Croix  de  Guerre.  He 
was  wounded  in  France  as  a  U.  S. 
Army  Captain  during  the  World  War. 

He  joined  the  domestic  service  of  the 
AP  as  night  editor  of  the  Seattle  bu¬ 
reau  in  1919.  He  married  Hazel  Leigh 
Benjamin  of  Seattle,  an  AP  reporter, 
the  same  year.  She  was  at  his  bed¬ 
side  when  he  died.  They  had  no  chil¬ 
dren. 


IN  the  short  time  this  feature  has 
appeared  in  its  coltunns.  The  Chi¬ 
cago  Daily  News  has  used  over  50.000 
employment  application  blanks  and 
10.500  booklets  in  connection  with 
”Your  Livelihood."  Write  or  wire  to¬ 
day  for  full  details.  "Your  Liveli¬ 
hood."  in  one  fell  swoop,  serves 
classified  advertisers,  readers,  and 
YOU! 


HOWARD  DENBY . EDITOR 


Business  Leaders  Salute  The 
Advertising  Club  of  New  York 
on  Its  Thirty-Fifth  Anniversary 

1905  - 1940 

During  the  entire  month  of  March  the  Advertising  Club 
of  New  York,  Park  Avenue  at  Thirty-fifth  Street,  will  hold 
Open  House,  and  the  Business  Men  of  New  York — also 
tho.>ie  who  are  visiting  New  York — are  invited  to  participate 
in  its  Luncheon-  and  Dinner-celebrations.  (Tickets  may 
be  obtained  by  Non-Members  of  the  Club,  in  the  lobby, 
for  any  event.) 

YOU  WILL  BE  INTERESTED  IN  THESE: 

Monday,  March  4th,  4:30  P.M.  Opening  Anniversary 
Celebration  by  Mayor  La  Guardia,  who  will  also  formally  open 
the  new  Advertising  Club  Arts  Gallery,  and  the  Exhibit  of  the 
work  which  won  the  “Advertising  and  Selling”  Awards  for  1939. 

Tuesday,  March  5th,  Luncheon,  Noon.  'The  Sales  Executives 
Club  of  New  York  will  attend  in  a  body  and  salute  the  Advertising 
Club  upon  its  Thirty-fifth  Anniversary. 

Thursday,  March  7th,  Luncheon,  Noon.  The  Old  Timers’ 
Luncheon,  glorifying  the  Founders  and  the  former  Members 
of  the  Club. 

Tuesday,  March  12th,  Luncheon,  Noon.  The  Outdoor  Ad¬ 
vertising  Association  will  pay  tribute  to  the  Advertising  Club. 

Thursday,  March  14th,  Luncheon,  Noon.  The  Advertising 
Federation  of  America  will  salute  the  Advertising  Club. 

Thursday,  March  21st,  Luncheon,  Noon.  The  American 
Association  of  Advertising  Agencies  will  celebrate  the  Anniversary 
of  the  Club. 

Wednesday,  March  27th,  7  P.M.  Salute  from  the  Radio 
Industry.  Grand  Celebration  Dinner,  with  the  ladies  welcome, 
too.  Prominent  Speakers  and  a  great  Post-prandial  Entertain¬ 
ment. 

Thursday,  March  28th,  Luncheon,  Noon.  The  Association 
of  National  Advertisers  will  pay  their  tribute  to  the  Club. 

ADVERTISING  CLUB  OF  NEW  YORK 

Park  Avenue  at  Thirty-fifth  Street, 

New  York  City 

Past  Presidents  of  the  Club,  in  choronological  order,  from  the  begin¬ 
ning  to  the  present,  are  as  follows:  Charles  Capehart,  Gerald  B. 
Wadsworth,  William  H.  Ingersoll,  Harry  Tipper,  George  B.  Sharpe, 
F.  A.  Wilson-Lawrenson.  George  W.  Hopkins,  Frank  Fehlman,  C.  King 
Woodhridge,  H.  H.  Charles,  Charles  C.  Green,  Gilbert  T.  Hodges, 
James  Wright  Brown,  Charles  E.  Murphy,  Grover  A.  Whalen,  H.  B. 
Le  Quatte  and  Lowell  Thomas.  Present  President,  G.  Lynn  Sumner. 
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Officers  of  Hoosier  Sfafe  Press  Association  at  annual  convention  in  Indianapolis  last 
week.  Left  to  right,  standing:  F.  E.  Bennett,  Ft.  Wayne  News-Sentinel,  chairman,’ 
advertising  managers;  James  E.  Montgomery,  New  Albany  Tribune,  chairman,  daily 
publishers;  J.  F,  McDermond,  Attica  Ledger-Tribune,  vice-president;  and  C.  Walter 
McCarty,  Indianapolis  News,  convention  speaker.  Seated,  left  to  right:  Wray  E. 
Fleming,  manager;  Foster  W,  Riddick,  Columbia  City  Commercial-Mail,  president; 
and  Charles  M.  Finch,  Walkerton,  retiring  president  of  Indiana  Weekly  Press 

Association. 


Ind.  Executives 
Hold  Seventh 
Annual  Meeting 

Agency  Head  Urges  Com¬ 
mon  Effort  for  Public 
Acceptance  of  Advertising 

Indianapolis,  Ind.,  Feb.  26 — Indiana 
newspaper  executives  were  urged  to 
ally  themselves  with  advertising  agen¬ 
cies  to  re-establish  greater  public  con¬ 
fidence  in  advertising  and  thereby 
create  a  larger  volume  of  national  ad¬ 
vertising  from  which  newspapers  can 
expect  increased  linage,  at  the  sev¬ 
enth  annual  convention  of  the  Hoosier 
State  Press  Association  here  last  Fri¬ 
day  and  Saturday.  More  than  200 
were  in  attendance,  marking  the  larg¬ 
est  gathering  in  the  history  of  the 
association. 

Resolutions,  calling  for  adjustment 
of  the  Indiana  child  labor  law  and 
wage-hour  regulations  to  meet  pecu¬ 
liar  conditions  of  newspaper  publish¬ 
ing,  were  adopted  at  the  final  session. 
One  resolution  asserted  that  “work 
done  by  carrier  boys  carrying  papers 
on  established  routes  outside  school 
hours  between  6  a.m.  and  7  p.m.  is  not 
harmful,  but  is  a  valuable  business 
training  in  addition  to  the  income  it 
provides.”  It  recommended  amend¬ 
ment  of  the  state  law  to  exempt  news¬ 
paper  carriers  working  under  such 
conditions. 

Other  Resolutions 

Another  resolution  requested  an  in¬ 
terpretation  of  the  wage-hour  law 
which  would  exempt  newspapers  from 
the  act  under  the  provision  for  an 
employe  engaged  in  any  retail  or  ser¬ 
vice  work,  the  greater  part  of  which 
is  in  intrastate  commerce.  Changes 
were  also  asked  in  the  unemployment 
compensation  law  which  would  reduce 
the  reserve  fund  and  annual  payment 
requirements.  Other  resolutions  held 
that  dissemination  of  news  on  lotteries 
should  apply  alike  to  newspapers  and 
radio;  that  member  papers  refuse  to 
give  free  publicity  to  political  organ¬ 
izations’  radio  broadcasts;  that  the 
association  work  for  a  law  protecting 
Indiana  newspapermen  from  being 
forced  to  disclose  the  source  of  con¬ 
fidential  information;  and  that  the 
state  printing  law  be  revised. 

Robert  P.  O’Bannon,  Corydon  Dem¬ 
ocrat,  was  elected  president  of  the 
Indiana  Weekly  Press  Association, 
succeeding  Charles  M.  Finch,  Walker- 
ton.  Members  of  the  Hoosier  State 


Press  Association,  embracing  both 
daily  and  weekly  papers,  did  not 
hold  an  election  of  officers  at  this 
meeting. 

Merle  S.  Sidener,  of  Sidener  and 
Van  Riper,  Indianapolis  agency,  voiced 
the  ne^  for  publishers  and  advertis¬ 
ing  agents  uniting  in  a  common  effort 
to  get  advertising  better  accepted  by 
the  public.  He  addressed  the  daily  ad¬ 
vertising  managers’  meeting  Saturday 
morning.  One  of  the  reasons  for  the 
lack  of  national  advertising  linage,  he 
said,  is  “the  growing  suspicion  of  ad¬ 
vertising  on  the  part  of  the  consuming 
public.”  He  pointed  out  that  during 
the  depression,  advertising  became 
highly  competitive  and  some  adver¬ 
tisements  were  sufficiently  misleading 
to  destroy  public  confidence. 

Rival  advertising  media  likewise 
contributed  to  the  uncertainty  among 
advertisers  as  to  the  value  of  adver¬ 
tising  through  destructive  selling 
methods,  Mr.  Sidener  declared. 

Bennett  Named  Chairman 

F.  E.  Bennett,  Ft.  Wayne  News-Sen¬ 
tinel,  was  chosen  chairman  of  a  central 
committee  to  develop  ways  and  means 
of  a  co-operative  advertising  program 
on  the  part  of  Indiana  publishers  to 
sell  the  state  as  a  market. 

Dean  Kenneth  E.  Olson  of  Medill 
School  of  Journalism,  Northwestern 
University,  was  Friday  night  banquet 
speaker. 

Saturday  morning  was  devoted  to 
sectional  sessions,  with  Mr.  Finch  pre¬ 
siding  over  the  weekly  press  group, 
Mr.  Bennett  leading  the  advertising 
managers’  discussion  and  James  E. 
Montgomery,  New  Albany  Tribune, 
serving  as  chairman  of  the  daily  pub¬ 
lishers’  meeting.  Each  group  devoted 
a  major  share  of  its  time  to  shop  talk 
discussion  with  a  minimum  of  pre¬ 
pared  speeches.  Foster  W.  Riddick, 
Columbia  City  Commercial-Mail,  pres¬ 
ident  of  the  Hoosier  association,  pre¬ 
sided  at  general  sessions.  E.  C.  Gor- 
rell,  Winamac  Democrat,  served  as 
toastmaster  at  the  banquet  and  Wray 
E.  Fleming,  manager  of  the  association, 
presided  at  the  closing  luncheon. 

W.  R.  Robinson,  Muncie  Press,  told 
of  results  obtained  through  united 
newspaper  effort  by  getting  local 
dealers  and  jobbers  to  request  national 
advertising  from  a  floor  covering  man¬ 
ufacturer,  Harry  Cooper,  New  Castle 
Courier-Times,  discussed  the  value  of 
point-of-sale  display  boards  in  grocery 
stores  as  a  means  of  helping  merchan¬ 
dise  national  food  advertising. 

Forty  awards,  including  trophies 
furnished  by  Indiana,  Purdue,  Butler 
and  DePauw  chapters  of  Sigma  Delta 
Chi,  were  presented  to  Indiana  editors 
at  the  banquet. 
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CLASSIFIED 

RATES 


"SIIUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  par  tin# 

4  times  —  .40  par  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  timet  —  .80  per  line 
4  timet  —  .70  per  line 

BUSINESS  OPPORTUNITIES' 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  timet  —  .70  par  line 


Newspapers  For  Sale 


Farm  paper  with  general  subscriptiie 
over  400,000.  A  publication  tbit  * 
fit  into  an  organization  with  a  di". 
other  publication.  A  bargain  at  12$ 
cash.  Write  Box  300,  Editor  &  Pai" 


FOB  SALE 
One  of  the  oldest  and  best  knows  *, 
in  Kew  Jersey.  Published  at  the  i 
seat  of  one  of  the  most  prosperou 
ties  in  the  state.  Modern  eor.-. J 
including  3  linotype.s;  busy  book  I'l 
department.  Under  present  o*," 
for  many  years.  Clear  of  enenmb. 
Owner  wishes  to  retire.  A  rare 
tunity  for  purchaser  with  capital  o 
barking.  Reply  to  Box  315,  Ed 
Publisher. 


For  sale:  money-making  evening  daily 


half-interest  in  radio  station  in  p 
city  of  15,000  in  Southwest.  Tii: 
least  $50,000  cash.  Bal.  easy.  Boi 
Editor  &  Publisher. 
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OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Business  Opportunities 

Partner  Wanted,  either  silent  or  editorially, 
inclined  to  finance  a  rare  opportunity 
presented  to  an  experienced  newspaper 
executive,  with  large  following.  All  an¬ 
swers  strictly  confidential.  Box  312, 

Editor  &  Publisher. _ 

Wanted — Editorial  position  on  weekly, 

semi-weekly  or  small  daily  with  oppor¬ 
tunity  to  invest  from  $3,000  to  $4,000. 
Would  be  interested  in  suburban  paper. 
Box  205,  Editor  &  Publisher. 


Service 

u  p  p  I  i  e 
—  F  O  R  — 

Newspapers,  Periodicals 
Advertising  Agencies 
National  Advertisers 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  year.s.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. _ 

See  our  ad  on  page  183  in  the  Tear  Book. 
Hudson  DePriest  &  Associates,  World's 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 


Mltcallannout 


Lowest  cost  process  reproduces  Illustrated 
Sales  Letters,  Advertising  Literature, 
Booklets,  Bulletins,  Handbooks,  etc. 
Cuts  unnecessary!  500  copies  (8%xll") 
$2.63;  add'l.,  100s  22r.  Any  size.  In¬ 
structive  Manual  free.  Laurel  Process, 
480  Canal  St.,  X.  Y.  C.  WAlker  5-0526. 


Photographs  Wanted 


The  AMSTERDAM  NEWS  is  willing  to  buy 
interesting  and  spot  news  pictures  using 
Negro  subjects  and  events.  Good  prices 
paid.  For  particulars  write: 

Editor — 2271  7th  Avenue,  Hew  York  City 

News  and  Magazine  feature  pictures  wanted. 
Columbia  News  Service,  11  West  42nd 
Street,  New  York.  N.  Y. 


Special  Editions 


Historical — Special  Events 
Ethical  selling  brings  results — permits  re¬ 
peats.  National  and  State  prizes  for  two 
years.  Available  late  in  March.  Refer¬ 
ences.  Box  116,  Editor  &  Publisher. 


1941  Art  Calendars 


Human  Interest  and  Juvenile  Studies 
Ideal  subjects  for  carrier  distribution. 
$1.25  and  $1.85  per  100,  including  pads. 
Samples  free. 

ATLANTIC  CALENDAR  COMPANY 
655  Jerome  Street,  Brooklyn,  N.  T. 


There  are  a  few  legitimate  ezcuiei  t« 
best  of  newspaper  properties  beinj 
vately  offered  for  sale — none  lor 
being  “hawked.”  Harwell  &  Foil, 
mingham.  Ala. 


Capable  handling,  buying,  selling,  n.. 
No  leases  or  trades.  Highest  ref,: 
LEN  FEIGHNER  AGENCY,  Nashville. I 


Newspapers  Wanted 


Gradual  ownership  of  daily,  or  comi; 
weekly.  Initial  payment  up  to  tl 
H»"e  Box  333.  under  Situations  Me 
Administrative. 


Help  Wanted 


In  answering  adt'criisentcnis  of  tkr 
IVanted"  nature,  is  is  ad'isable  tc  . 
copies  of  references  rather  than  llu  c' 
Copies  scrt'c  the  purpose  and  aivii  t 
loss  of  originals.  _ 


WANTED: 

A  CIRCULATION  MAN 
Who  has  ambition  to  go  ahead,  be 
reached  the  limit  of  possible  pnz! 
in  his  present  location. 


Large  Morning  and  Sunday  Metr; 
Newspaper,  situated  within  150  : 
of  New  York  City,  wants  an 
Circulation  Man  to  take  charge  of  0 
vassing  Department — a  man  ol  f; 
judgment,  initiative  and  enterprik  ' 
prefer  a  man  who  has  had  experio»:i 
handling  large  group  of  saleinn 
knows  the  “game”  thoroughly.  It 
right  man,  a  permanent  position  ' 
good  pay  is  assured.  Send  brief  (e 
of  your  career,  recent  portrait  u ' 
as  references,  to  Box  285,  Sto 
Publisher.  Your  reply  kept  cocO 
of  course. 


Experienced  advertising  solicitor,  go^  -^ 
outs,  able  to  take  department  too  ' 
duee  business.  References,  r' 
5,000  circulation  daily.  .Salary  u4 
mission.  West  Texas.  Write  Boi 
Editor  &  Publisher 


Reporter  for  two  weekly  newspsp® 
.Southern  New  England.  Young  a®  ' 
experience.  Write  details  and  s»S 
ture.  Box  282,  Editor  &  Publish 


Unusual  opportunity  for  man  who  b« 
eessfully  handled  distribution  of 
lic  reference  work.  L'p-to-datt^" 
approved  Biographies  of  16.000 
Ameriean  Women  now  on  pt***'j  " 
confidential.  Box  328,  Editor  • 
lisher 


Wanted:  Circulation  Men  with  sales 
ence.  If  you  have  not  had  anyeilj-.' 
selling  newspaper  publishers  s«* - 
not  had  at  least  ten  years  expen^ 
newspaper  circulation  or  pt'";. 
PLEASE  do  not  apply.  We 
enced.  seasoned  men  who  e*®  “  , 
paper  publishers.  Salary  and  bo 
our  ad  on  p!ige  25  this  issue. 
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■ai  out  oompletdy  the  \ 

lieatioD  that 

eeeiptofad. 

eeotd  availabie  to  th.*S^  I 

SSS?‘;rt»o,t...Uh«.rd.*'n 
I  Mat  Thunday. 

•ERSONNEL 

Editor  A  PobUoh* 

170*  Itaioo  ■“*:  *,«. 

moo  B«. _ ^ 
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SitHofiont  Wanted 

Administrative  _ 

optional  Toiuik  Blan,  27,  as  right  hand 
Ml  publisher  of  smart  small  daily  or 
county  seat  weekly,  with  intention  to  as¬ 
sume  gradual  ownership.  Prepared  to  in- 
nut  immediately  up  to  $10,000.  Box 
J33.  Editer  &  Publisher. 

JSior  Accountant,  24]  single,  college 
trained,  five  years’  experience  large  Mid¬ 
west  Daily  and  Sunday;  now  employed, 
best  references.  Box  310,  Editor  & 

Publisher. _ 

^.iisyer  Small  Southern  Dally — Cut  ex¬ 
pense  10%  by  installing  modern  budge- 
liry  control  system.  Raised  circulation 
40%.  Doubled  classified  income  and 
raised  display  income.  Sold  interest  and 
seeks  new  connection.  Box  308,  Editor 

t  Publisher. _ 

leerutary-Stenogiapher  (age  27),  Newspa- 
per  and  publishing  dictation.  Research; 
reading  knowledge  of  French,  German 
ind  Italian.  College  graduate — majored 
in  Literature.  Box  293,  Editor  &  Pub¬ 
lisher. 

Situations  Wanted 

_ Advertisint _ 

Ad  man  36.  Nine  years  on  second  paper 
carrying  more  local  space  than  first  paper 
alao  national  and  small  ad  campaign 
experience.  Prefer  Eastern  or  Southern 
States.  Interview  my  expense.  Refer- 
encea.  Box  258,  Editor  &  Publisher. 
Advertising  Manager  with  12  years’  produc¬ 
tive  newspaper  background  will  build  lin¬ 
age  and  revenue  for  small  daily.  Box 
211.  Editor  &  Publisher. 

Artist,  visualizer  —  circulation,  advertising, 
promotion  experience.  Formerly  with  the 
X.  Y.  Times,  N.  Y.  World-Telegram.  Box 

271.  Editor  &  Publisher. _ 

At  40,  Seasoned  Newspaper  Advertislnjg 
Salesman.  Fifteen  years  manager  Classi¬ 
fied,  Display.  Promotes,  plans,  perseveres. 
Prefer  New  Y'ork  or  Boston.  Box  323, 

Editor  &-  Publisher. _ 

Dliplay  Man — 30  years  old,  single,  six  years’ 
experience  on  progressive  dailies ;  em¬ 
ployed.  wants  change  to  daily  15,000  or 
over.  Write  Box  180,  Editor  &  Publisher. 
light  years  selling  space  combination 
Metropolitan  newspapers  of  outstanding 
reputation;  know  merchandising  and 
promotion.  Age  30.  Box  214,  Editor  & 

Publisher. _ 

Eire  Me  as  an  Advertising  Manager  or  a 
Display  Salesman.  Daily  —  anywhere. 
Risk  a  3c  stamp,  get  details.  Box  182, 

Editor  &  Publisher. _ 

YOUNG  LINAGE  BUILDER 
Uyout — copy — salesman — proven  EXTRA 
space  seller — trouble  shooter.  New  York 
Metropolitan  area  newspaper — broad  re¬ 
tail  advertising  experience — conclusive 
references.  Box  263,  Editor  &  Publisher. 

SituoHons  Wanted 

_ Circulation _ 

Aggressive  young  Circulation  Executive — 
29,  desires  position  as  Assistant  Circula¬ 
tion  Manager  or  Country  Manager.  Eight 
years’  metropolitan  and  small  daily  ex 
perience.  Box  305,  Editor  &  Publisher. 
®*t®alatlon  Manager,  25  years’  experience 
all  phases  of  operation,  including  exten¬ 
sive  chain  connection.  Ready  to  call  any¬ 
where  for  interview  on  qualifications, 
character,  etc.  Box  184,  Editor  &  Pub- 
lisher. _ 

®Meulatton  Supervisor,  31 — 10  years’  ex 
Wrience.  Able  to  organize  Boy  Promo 
tion.  Good  references.  Will  locate  any- 
_*here.  Box  204,  Editor  &  Publisher. 
®litilct  Manager — Canvasser;  young  man ; 
•even  years'  experience  on  large  Metro¬ 
politan  chain  in  East.  Single;  available 
immediately.  No  reasonable  salary  re- 
_fnsed.  Box  165,  Editor  &  Publisher. 

1.  E.  Chamblee,  112  Thrasher  St.,  Mont¬ 
gomery,  Ala.,  now  unattached  due  to  re¬ 
organization  Alabama  Journal,  open  for 
Oner  in  new-spaper  or  magazine  circula¬ 
tion  or  otherwise.  References:  former  em- 
P  °y®™~Columbus  (Ga.)  Ledger,  Dothan 

Eagle.  Jackson  (Miss.)  News.  Also 
orked  with  Pictorial  Review  and  Liberty 
imuer  original  ownerships.  Write,  wire 
■  or  phone. _ 

VERSATILE  CIRCULATION 
^momotion  manager 

fnn*  .  public  relations,  organization, 
ontests^  carrier  boy  promotion,  insur- 
•■'“  premium  promotion.  Ten  year 
cord  of  achievements.  College  man. 
Pnbfuher  314.  Editor  & 

^**.'i®*  circulator,  13  years’  success  in 
j  it®R“  JPol  ’  available  to  medium-size 
Rn.  ■'^■^“rd.  Now  employed. 

ox  194^  Editor  &  Publisher, 

Situations  Wanted 

- - - Editorial _ 

VTork  with  Advertisers  makes 
fw  “*"•  Reporter,  age  27,  an  asset 

telegraph,  makeup,  city. 
Doliu*/'*'^®  years  background.  Metro- 
nanirf  'epydesks,  executive  smaller 
Box  321.  Editor  &  Publisher. 

edited  week?v'  *v 

kandi.  Magazine  articles.  Can 

Box*273  Single. 

*  273,  Editor  A  Publisher. 


Situations  Wanted 
Editorial  (Cont’d.) 

Capable  Toung  Newsman,  23,  looking  for 
regular  job  anywhere.  Advertising  ex¬ 
perience.  College.  Editor  of  Monthly. 
Box  316,  Editor  &  Publisher. _ 

EDITOR 

Age  38,  now  employed,  interested  in  right 
sort  of  connection  as  editor  or  assistant 
to  publisher.  College  graduate  four 
years  reportorial  experience.  Editor  of 
daily  of  about  20,000  circulation  since 
1933.  Box  277,  Editor  &  Publisher. 

Editor-Reporter,  news  or  sports.  Thorough¬ 
ly  experienced.  Married,  33,  A-1  refer- 
ences.  Box  324.  Editor  &  Publisher. 

Editor-Reporter:  Prefers  editorial  or  break- 
in  on  new'seasting.  Will  do  any  newspa¬ 
per.  magazine,  publicity,  free-lance  work. 
Owns  Speed  Graphic.  Expert  in  religious 
field.  Box  206,  Editor  &  Publisher. _ 

Editor-Reporter,  30,  experienced  Daily, 
Weekly — now  in  publicity — wants  news- 
work.  Facile  writer.  Salary  secondary. 
Box  287,  Editor  &  Publisher. _ 

Editor,  rewrite,  desk  man,  31,  University 
graduate,  married.  Five  years  with  As¬ 
sociated  Press.  Flair  for  features.  Box 
261,  Editor  &  Publisher. 

Editorial  Assistant.  Y'oung  woman,  3  years’ 
experience  |iiiblishing  offices.  Copywriting, 
proofreading,  make-up.  College  graduate. 
Competent  stenographer.  Box  330.  Edi- 
tor  &  Publisher. _ 

Editorials  or  Features — twenty  years  in 
domestic  and  foreign  fields  assures  pro- 
fes.sinnal  touch.  Member  APS,  now  em¬ 
ployed.  South  or  Pacific  Coast  preferred. 
Box  181.  Editor  &  Publisher. _ 

Editorship,  Managing  Editorship  daily, 
medium  -  sized  city.  Forceful  writer. 
Formerly  Managing  Editor  Brooklyn  Daily 
Eagle.  Box  322.  Editor  &  Publisher. 

Energetic,  26-year-old  Woman  Reporter- 
Editor;  six  years’  newspaper  experience 
as  reporter,  feature  writer,  columnist, 
society  editor;  two  years  in  publicity; 
college  trained.  Box  302,  Editor  &  Pub- 

lisher. _ 

Experienced  P’roofreader,  production-edi¬ 
torial  assistant;  work  anywhere.  Refer¬ 
ences.  Age  25.  Salary  optional.  Box  179, 
Editor  &  Publisher. _ 

Feature  writer,  reporter-photographer — Age 
22,  single,  college  journalism  graduate, 
five  years  contributor  to  Sunday  sections 
N.  Y*.  Times.  Equipped  with  Contax, 
Speed  Graphic,  car  and  sense  of  news 
value.  Traveled  in  Europe ;  speaks 
French  fluently.  Desires  opportunity  on 
newspaper,  magazine,  house  organ  or 
publicity.  Salary  secondary;  best  refer¬ 
ences.  will  go  anywhere.  Box  270,  Editor 
&  Publisher. _ 

Girl,  28  university-trained  experienced 
reporter,  society  editor,  copy  desk,  now 
assistant  librarian  large  daily,  w-ants 
change.  Box  259.  Editor  &  Publisher. 

HA-TE  AN  EXPERT 

Handle  your  foreign  news.  Foreign  cor¬ 
respondent  leading  U.  S.  daily  seeks 
position  as  cable  editor,  editorial  writer, 
commentator.  Experienced  city,  news, 
Sunday  magazine  editor.  Feature  writer, 
news  agency  editor.  Publicity.  Age  31. 
Pulitzer  scholar.  Prefer  smaller  daily, 
anywhere  Box  327.  Editor  &  Publisher. 
Have  worked  on  morning  and  afternoon 
dailies;  left  journalism  for  business — 
now  anxious  to  work  for  a  newspaper  or 
magazine  again.  Best  of  references. 
Write  R.  A,  Martone,  10  Pearl  Street, 
New  Haven,  Connecticut. 

Magazine,  Newspaper  or  Publishing  berth 
sought  by  college  man.  27.  no  literary  or 
journalistic  warhorse.  hut  seasoned,  adapt¬ 
able,  conscientious,  with  wide  range  of 
experience  in  and  out  of  editorial  shops. 
Knows  typography,  makeup,  production ; 
edits  by  ear  or  by  rote;  writes  sound, 
succinct  prose.  Twice  sidetracked  by  eco¬ 
nomic  conditions,  wants  rerouting  to  main 
line  and  one-way  ticket.  Box  191,  Editor 

A  Publisher. _ 

News  Executive,  publisher’s  assistant,  20 
years’  experience,  small  and  Metropolitan. 
Useful  knowledge  mechanical  depart¬ 
ments.  Gets  along  with  people  and 
budgets.  Will  prove  merit  producing 
economically  sound,  interesting  newspa- 

per.  Box  274,  Editor  A  Publisher. _ 

News  Photographer — fifteen  years’  police, 
news  and  publicity  experience — complete 
outfit— car.  Travel  anywhere.  Box  317, 

Editor  A  Publisher. _ 

News-Telegraph  Editor;  33;  strong  press 
service  background.  Good  references, 
work  anywhere.  Box  319,  Editor  A  Pub 

liaher. _ 

News  or  telegraph  editor,  expert  copy- 
reader;  12  years’  experience,  4  with 
present  employer;  will  go  anywhere  in 
East  or  Southeast  for  interview.  Box 

320,  Editor  A  Publisher. _ 

Photographer — 4  years  behind  news  lens, 
wants  change.  Young,  no  ties.  Car, 
camera.  Adept  at  injecting  human  in¬ 
terest.  Box  306.  Editor  A  Publisher. 
PUBUCITT— PUBLIC  RELATIONS 
Newspaper,  publicity  man,  25,  experienced 
news,  features,  entertainment;  public  re¬ 
lations  background.  University  journal¬ 
ism  graduate.  Box  272,  Editor  A  Pub¬ 
lisher. 

Mora  Sitaatiom  bottom  aoxt  celama 


Shopat^  THE  EQUIPMENT  MART  ^nd  Sove 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Composing  Room  Eqvipmant  For  Sal*  Machanical  Eqaipment  For  Solo 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

Complete  equipment  for  reconditioning  old 
matrices  including  anvil,  files,  punches, 
chisels,  hammer,  etc.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  costs,  .saves  space-band  repair^, 
quickly  pays  for  itself.  Priced  right. 
MONOMELT  Company,  Dept.  6.  Minnea¬ 
polis.  Minn. 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 
See  HOOD  FALCO  (X)RP.  First 


225  Varick  Street 


New  York,  N.  Y. 


LINOTYPES — INTERTYPES — LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  po.ssible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  Y’ork 
City. 

LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 

Model  eSM  42-Fica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Pre.sses,  Job  Presses.  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  A  Walsh  Corporation, 
82  Beekman  Street,  New  York. 


Mechanical  Equipment  Wanted 

Wanted — F'onts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
waiida,  Penna. 

_ Newspaper  Machinist 

Dismantling,  moving,  erection;  newspaper 
press  and  stereo  equipment.  Established 
twenty-five  years:  bonded;  references. 
McCarn.  phone  1000,  Democrat,  Sedalia, 
Missouri. 


Situations  Wanted 

Editorial  (Cont’d.) 

Reporter,  26,  rewrite,  proof-reading,  edit¬ 
ing;  experienced  on  New  York  and  Penn¬ 
sylvania  dailies.  Good  references.  College 
graduate.  Box  215,  Editor  A  Publisher. 

Reporter,  desk  man,  sports  writer  and  col¬ 
umnist  available.  Experienced  and  com¬ 
petent  to  cover  various  assignments.  Mar¬ 
ried,  33;  University  background.  Mason. 
Box  325.  Editor  A  Publisher. _ 

Reporter,  editor  ten  years  on  metropolitan 
N.  Y.  papers  seeks  weekly  small  city 
daily  job.  Box  188,  Editor  A  Publisher. 

Reporter,  editor,  29,  university  graduate, 
knows  state  Capitol,  courts,  etc.  Five 
years  on  small,  large  dailies.  Go  any- 
where.  Box  186,  Editor  A  Publisher. 

Sport  Editor — 20  years’  experience,  now 
with  Press  Association,  desires  return 
daily  newspaper  work.  Box  318,  Editor 
A  Publisher. _ 

Sports  Writer,  capable,  well-informed,  now- 
editing  weekly,  desires  berth  on  daily. 
Age  25.  Box  326,  Editor  A  Publisher. 


Situations  Wanted 
Mechanical 

Linotype  Machinist,  Electrician — Composing 
room  and  departmental  equipment;  skilled 
in  printing  plant  mechanics.  Young 
union,  experienced  foreman.  Box  257, 
Editor  A  Publisher. 

Mechanical  executive,  general  newspaper 
experience.  West  roast  preferred.  Refer¬ 
ence,  last  publisher  I  was  with  eight 
years.  Box  198,  Editor  A  Publisher. 

PLANT  SUPERINTENDENT  or 
COMPOSING  ROOM  FOREMAN 

Age  40  married,  life-time  experience  small 
daily,  job  to  Metropolitan  area.  Know 
costs,  estimate,  buy,  plan  and  route  work 
for  all  departments.  Handle  help,  o.k. 
work,  newspaper  and  job;  know  markup, 
makenp,  composition.  Linotypes,  Inter- 
t:^es,  Lndlows,  Elrods.  Work  or  super¬ 
vise  Rotary  flat- bed  newspaper  or  job 
presses,  stereo,  bindery.  State  salary. 
“Card”  Box  82,  Villa  Park,  Illinois. 


RECEIVER’S  SALE 
IN  BANKRUPTCY 

/CSoM&v  Under  authority  of  the 

U.  S.  District  for  the 

(efliniTlT^I  Eastern  District  of 

Penna.  In  the  matter  of 
Pottstown  Herald  Pub- 
lishing  Co.,  Bkpt.  No. 
21056 

Charter,  Name,  List  of  Subscribers,  Library 
MACHINERY  &  EQUIPMENT  OF 

POTTSTOWN  MORNING  HERALD 

146  King  St.,  Pottstown,  Penna. 

TUESDAY  MARCH  6,  1940,  at  11  A.M. 

ON  THE  PREMISES 
The  sale  comprises  7  Mergenthaler  Lino¬ 
type  Machines,  Models  $5.  8,  and  14; 
Linotype  Mats  from  6  to  30  point;  Goss 
16  Page  Double  Deck  Newspaper  Press, 
Goss  Flat  Caster,  Plate  Planer  Trimmer, 
Routing  Cylinder,  Pot  and  Cylinder  Cast¬ 
ing  Boxes,  Automatic  Stoker,  Hoe  Mat 
Roller,  Speed  Scorchers,  Wesel  Saw  and 
Trimmer,  Vandercook  Proof  Press,  Royal 
Router,  Franklin  A  Miller  Trim-o-saws 
and  Router  Saw,  Electric  Grinder,  Drill 
Press,  16  Portable  Steel  Turtles  with 
Chases,  Elrod  Caster.  2  Ludlow  Typo- 
graph  Casting  Machines,  Serial  No.  4160 
and  679;  2  Ludlow  Steel  Type  Cabinets, 
about  50  Fonts  Ludlow  Type,  Chelten¬ 
ham,  Century,  Gothic  and  Caslon  Series, 
Keystone  Steel  Type  Cabinet.  Galley 
Racks  Imposing  Stone,  Foundry  Type 
from  8  to  72  point;  1,000  lbs.  Lead  and 
Slugs,  250  lbs.  Labor-Saving  Furniture; 
Steel  Top  Tables ;  about  400  Steel  Galleys ; 
10  Electric  Motors  from  %  to  15  H.P., 
etc.  Also  10,000  Lbs.  Linotype  Metal; 
Office  Furniture,  etc. 

Inspection  Monday,  March  4,  1940,  9  to 
4  P.M.  Sale  Subject  to  confirmation. 

By  order  of  Joseph  V.  Minon,  Re¬ 
ceiver.  Maurice  A.  Hogeland,  Esq.,  701- 
05  Franklin  Trust  Bldg.,  Phila.,  Penna. 

Raymond  Pearlstine,  Esq.,  515  Swede 
St.,  Norristown,  Penna. 

Attorneys  For  Receiver 

Catalogue  Upon  Bequest 

SAMUEL  T.  FREEMAN 
A  CO. 

/aflUBK-n  Auctioneers 

27  William  St.,  N.  Y. 

GuUSUWis/  1808-10  Chestnut  St., 
Philadelphia 

80  Federal  St.  Boston 

All  sizes  cylinder  presses.  Job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 

EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Photo-Engraving  Equipment  For  Sale 


Photo  Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

Press  Room  Equipment  For  Saie 

AC  motor  press  drive,  30  to  125  HP. 
16-pagc  Go.<s.  Box  491,  Boise.  Idaho. 

Hoe  Super-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  22%"  and  23  9/16"  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  A  Co., 
Inc.,  910  East  138th  St.,  New  Y’ork,  N.  Y’. 

COMMERCIAL  A  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Modem  Hoe  straight  line  unit  type  balcony 
press  consisting  of  eight  units  and  sub¬ 
structure  with  two  pairs  of  heavy  duty 
folders  and  complementary  equipment. 
Press  is  approximately  ten  years  old  and 
has  had  excellent  care.  (Sheet  cutoff 
21%  inches.) 

Will  sell  as  complete  machine  or  will 
consider  sale  of  two  or  more  units  to 
effect  press  capacity  desired  by  pur¬ 
chaser.  Box  9532,  Editor  A  Publisher. 

Read  These  Classified  Pages  for  Results 
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EDITOR  &  PUBLISH 


SHOP  TALK  AT  THIRTY 


W.  A.  White's 
Feat  Is 
Questioned 


WE  YIELD  FOR  a  question.  The  in¬ 
terruption  of  this  weekly  monologue 
comes  from  A.  K.  Parker,  editor  of 
the  Tucson  (Ariz.) 
Citizen,  who  sat  down 
on  Washington’s 
birthday,  read  Frank 
Clough’s  piece  on  our 
Feb.  17  issue  con¬ 
cerning  William  Allen  White — and, 
remembering  it  was  Washington’s 
birthday,  tapped  out  this  question: 

“In  your  issue  of  Feb.  17,  page  10, 
Frank  C.  Clough,  managing  editor  of 
the  Emporia  Gazette,  writes  of  Wil¬ 
liam  Allen  White:  ‘Saturday,  Feb.  10, 
on  his  birthday,  he  got  up  at  the 
usual  time,  shaved,  tucked  a  pretty 
fair  breakfast  under  his  belt,  read  the 
morning  paper,  and  was  at  his  office 
before  8  o’clock.  .  .  .  By  9  o’clock  the 
editor  had  dictated  and  proofread  two 
columns  of  editorials  for  that  day’s 
paper  and  was  ready  to  begin  the 
morning  mail.’ 

“All  my  life,  I  have  figuratively  re¬ 
moved  my  hat  at  the  mention  of 
William  Allen  White’s  name.  If  he 
can  do  what  he  is  credited  with  hav¬ 
ing  done,  I  should  like  to  send  him 
the  hat,  figuratively,  of  course. 

“I  hope  it’s  true,  and  indeed  am 
predisposed  to  believe  it,  for  he  is  my 
Paul  Bunyan,  yet  ingrained  habitua¬ 
tion  to  exactitude  picks  a  possible 
flaw  in  the  story  of  the  feat.  What 
time,  Ellery  Queen  might  ask,  did 
Mr.  White  get  to  his  office — that  is, 
how  long  before  8  o’clock?  If  mid¬ 
night  or  thereabout  is  his  ‘usual 
time’  for  getting  up,  shaving,  break¬ 
ing  the  fast,  and  reading  the  morning 
paper,  and  he  reached  his  office,  say, 
three  hours  ‘before  8  o’clock,’  it 
would  be  a  creditable  performance  to 
dictate  (compose)  two  columns  of 
editorials  by  9  o’clock;  but  if  ‘before 
8  o’clock’  means  approximately  8 
o’clock  and  Mr.  White  did  really  com¬ 
pose  two  columns  of  grade  A-1  edi¬ 
torial  matter,  get  it  put  into  type,  and 
proofread  it,  all  in  an  hour’s  time, 

I  have  been  remiss  in  my  standing 
tribute  all  these  years — I  should  have 
figuratively  shucked  off  my  shirt  in¬ 
stead  of  merely  my  hat. 

“How  about  it — and  remember  this 
is  Washington’s  birthday?” 

Mr.  Parker  sat  down  then,  but 
bounced  up  a  minute  later,  finding 
that  he  still  had  10  seconds  of  our 
yielded  minute. 

“While  I’m  here,  IF  I’m  here,”  he 
went  on,  “I  should  like  to  rebut  the 
‘righteous  dander  of  a  Midwestern 
newspaper  man,’  who  believes  that 
the  failure  of  the  Columbtis  Ohio 
State  Journal  to  print  the  hammer- 
and-sickle  background  picture  of 
John  L.  Lewis  evidenced  a  ‘lack  of 
guts,’  and  also  the  view  of  Editor  & 
Publisher  that  the  picture  had  legi¬ 
timate  news  value,  and  in  its  view 
should  have  been  published  regard¬ 
less  of  any  embarrassment  to  ‘the 
convention  and  its  host  city.’ 

“I  question  that  any  dander  over 
the  omission  of  this  particular  picture 
would  be  righteous  in  the  ethical 
sense  and  that  a  picture  essentially 
phony  could  have  any  legitimate  news 
value.  If  I  worked  in  Rome,  I  should, 
of  course,  work  as  th;  Romans  work, 
but  I  believe  that  most  small-town 
newspapers  would  have  ruled  out  the 


By  ARTHUR  ROBB 

that  wouldn’t  be  factual  picture  re¬ 
porting.  I  think  he  is  a  lot  of  things, 
but  not  that. 

“If  the  implication  wasn’t  true,  the 
picture  wasn’t  newsworthy,  and  even 
the  labeling  of  it  as  a  hoax  would  not 
have  entirely  offset  the  implication. 
If  it  is  claimed  that  the  right  to  print 
includes  the  right  to  implement  a 
hoax  evidently  intended  to  embarrass, 
humiliate,  and  degrade,  I  think  some 
of  us  will  ask  ‘What  price  dander?’  ” 

We’ve  said  our  piece  on  the  ham- 
mer-and-sickle  shot.  Appreciating 
Mr.  Parker’s  point  of  ethics,  we’d  still 
have  printed  the  picture,  adequately 
captioned.  But  we’ll  yield  a  reason¬ 
able  amount  of  this  forum  to  people 
who  think  otherwise. 


'Breakdown 
of  Family 
Life" 


FOR  THE  REIST  of  this  space,  we 
hope  to  have  the  floor  without  any 
heckling.  We’re  feeling  serious  this 
evening.  Two  or 
three  events  in  series 
during  the  past  week 
have  upset  our  phil¬ 
osophical  calm  and  re¬ 
liance  that  everything 
is  going  to  come  out  right  somehow. 
First  was  a  squib  in  Walter  Winchell’s 
“Hicktown  News-Press”  of  Feb.  19, 
followed  by  a  “confirmation”  on  Feb. 
23.  These  paragraphs  were  meant  to 
convey  the  news  that  Editor  &  Pub¬ 
lisher  was  “hiring  a  staff”  for  a  new 
paper  to  be  founded  by  Alicia  Pat¬ 
terson  (daughter  of  Captain  J.M.P. 
of  the  New  York  Daily  News)  and  a 
gentleman  named  Guggenheim. 

The  fact  that  Editor  &  Publisher  is 
doing  no  such  thing  and  has  no  in¬ 
tention  of  undertaking  the  hiring  of  a 
staff  for  anyone  is  beside  our  imme¬ 
diate  point.  We  have  informed  Mr. 
Winchell  of  his  error. 

We  could  not  warn  the  hundred  or 
so  newspaper  people  who  telephoned 
or  came  personally  to  this  office,  look¬ 
ing  for  the  jobs  we  couldn’t  give 
them.  Some  of  them  were  old  friends, 
out  of  luck  today.  The  majority  were 
fine,  fresh,  young  men  and  women — 
pounding  futilely  at  the  Maginot  Line 
of  newspaper  emplosrment  in  New 
York.  It  was  no  fun  to  tell  them  that 
Winchell  had  given  them  a  bad  steer, 
and  it  was  even  less  funny  to  watch 
their  disappointment.  That  tip 
seemed  to  promise  at  least  the  outside 
chance  of  a  job,  and  from  the  talk  of 
some  of  these  young  people,  they  are 
beginning  to  lose  patience  with  a 
system  that  denies  them  even  that 
slim  chance  of  getting  a  start. 

With  Monday  devoted  almost  en¬ 
tirely  to  answering  the  phone  and 
telling  callers  “no  dice,”  we  went 
home  with  the  plight  of  the  yoimgsters 
pretty  well  fixed  in  mind.  That  eve¬ 
ning  we  attended  a  meeting  of  the 
American  Legion  and  heard  another 
tale  which  sat  badly. 

Our  informant  had  just  left  the 
police  station,  where  the  law  had  laid 
its  hands  on  half  a  dozen  high-school 
boys,  charged  with  burglary  of  several 
homes  during  the  past  two  months. 
A  large  part  of  their  loot,  valued  at 
about  $3,000,  had  also  been  recovered. 
We  asked  for  names,  and  got  another 
shock.  All  of  the  arrested  boys  came 
from  excellent  homes,  of  respected 
families. 


if  not  all,  of  their  lives  in  the  comfort 
and  beauty  of  a  fine  suburb.  Relief 
has  been  a  relatively  minor  factor 
there.  Elementary  and  high  schools 
are  ranked  high  by  the  state  depart¬ 
ment  of  education.  Churches  are 
many  and  well-attended.  Municipal 
government  is  well  above  American 
standards  for  efficiency  and  honesty. 
Boys’  clubs  and  Boy  Scout  troops  are 
well -sponsored  and  get  generous  co¬ 
operation  from  adults.  Recreation 
facilities  are  abundant.  Several  of 
the  arrested  youngsters  have  cars  of 
their  own  or  the  right  to  drive  the 
family  automobile.  Some  of  the  boys 
have  worked  after  school  on  retail 
delivery  trucks,  or  on  a  route  dis¬ 
tributing  metropolitan  newspapers. 
Some  of  them  have  probably  been  en¬ 
tertained  in  the  homes  they  burglar¬ 
ized  while  the  owners  were  on  Winter 
vacations. 

The  community,  as  a  community, 
seems  to  have  done  its  part  toward 
making  good  citizens  of  its  youth, 
but,  for  some  reason,  the  community’s 
efforts  did  not  take  with  these  young 
people.  The  local  daily  newspaper, 
which  has  followed  the  fine  policy  of 
not  printing  the  names,  published  an 
interview  a  few  days  later  with  the 
county  probation  officer  and  others  in¬ 
terested  in  juvenile  welfare.  These 
experts  cited  two  possibly  major 
causes  for  the  “crime  wave”  among 
boys  in  their  teens. 

First  was  the  “breakdown  of  nor¬ 
mal  family  life.”  Families  are  too 
much  on  the  go,  and  therefore  unable 
to  sui>ervise  the  lives  of  their  children. 
Home  and  school  discipline  are  both 
lax.  At  home,  parents  don’t  know 
and  don’t  care  what  movies  or  what 
radio  programs  their  children  select 
for  entertainment.  Teachers  are 
afraid  to  exercise  discipline,  through 
fear  of  parents  influence  with  school 
authorities. 

Lack  of  part-time  employment  for 
boys  was  also  mentioned,  leaving  well- 
grown  boys  dependent  on  parents  for 
pocket-money.  One  officer  criticized 
parents  for  permitting  children  to  buy 
a  jaloppy  or  to  use  the  family  car, 
without  supplying  funds  for  gasoline. 
Thefts  of  money  and  siphoning  of  gas 
from  other  cars  is  said  to  be  a  fairly 
common  result. 

Another  officer  declared  that  many 
boys  are  being  put  through  high 
school  with  absolutely  no  aptitude  for 
higher  education.  They  get  the  idea 
they  are  “big  shots,”  with  the  need 
for  and  the  right  to  much  more  money 
than  they  could  possibly  earn.  This 
man  thinks  we  are  “spoiling  good 
shovelers  and  good  plumber’s  helpers 
for  no  good  purpose.” 


except  two  or  three  small  onei,|^ 
anything  to  rub  the  noses  of  thi| 
pie  into  what’s  going  on  around! 
Instead,  the  papers  conspire  wiftl 
citizens  to  ignore  what’s  f 
and  by  conspiring,  they  are 
the  obligation  put  upon  the) 
Constitution.  By  betraying 
trust,  they  are  doing  the  | 
can  to  destroy  the  freedom 
press  and  the  freedom  of  the 
States  along  with  it. 

“The  youth  problem  is  not 
presented  as  being  so  dangerom 
believe  it  to  be.  For  if  our 
people  get  to  feeling  hopelen,  i 
will  be  ready  to  become  the  i 
of  any  demagog  who  gives  the 
thing  to  hope  for  and  work 

The  essence  of  living  jou 
it  seems  to  us,  is  seeing 
is  obscure  to  the  untrained 
and  presenting  it  lucidly,  for 
and  fearlessly  in  print.  If  Mr. 
is  right,  newspapers  have  not  I 
doing  enough  of  that;  they  have  I 
too  much  preoccupied  with  the  1 
sient,  too  little  with  the  deepeK 
rents  indicated  by  the  surface  i 
That  cannot  be  a  permanent  con 
A  static  journalistic  period 
history — and  we  have  had  s€» 
has  always  been  followed  by  a  i 
revival,  a  turn  in  a  new  direction] 
the  youngsters  bewildered  by 
future  we  commend  that  as  a  i 
of  action.  Lack  of  capital  is  noi 
mountable  barrier  to  people 
sound  idea  and  unquenchable 
mination  to  carry  it  out. 


WHILE  WE  WERE  wriUng  this  we 
came  across  the  report  of  an  address 
in  Detroit  by  Herbert  Agar,  editor 
of  the  Louisville 
Courier  -  Journal,  on 
Feb.  23.  He  is  a 
thoughtful  observer 
of  our  scene,  no  Cas- 


Agar  Prods 
Newspapers  for 
Quiescence 


OUTSIDE  of  the  broad  public 
of  what  to  do  with  our  young 
pie,  the  question  must  often 

itself  to  ne 
What  About  executives  - 

Newspapers  of 

_  -  eration  of  nee 

Tomorrow? 

men  and 

Comparativdy 
youngsters  are  being  taken  into  i 
paper  work  in  any  department 
have  been  taken  in  during  the  pi 
years.  There  has  been  a  constant! 
growing  surplus  of  experienced^ 
and  employers  have  had  to  give  I 
preference,  both  on  economk 
sentimental  grounds. 

The  roving  reporter  and  copy! 
man  is  no  longer  seen.  He 
even  before  employment  cont 
severance  pay  put  premiums  on  I 
ing  on  to  a  job.  Those  two 
and  the  social  security  taxes,  i 
against  permanent  additions  to  i 
paper  staffs.  Employes  the 
resist  staff  additions,  preferrill  ^ 
divide  higher  pay  or  overtime  i 
those  already  on  the  job.  "Hiel 
has  been  to  make  a  closed 
newspaper  employment.  Tbe 
chanical  trades  have  held  doM  i 
prenticeship,  to  the  point  thd ' 
publisher  recently  remarked 
that  “our  apprentices  are  growKl 
gray  beards.” 

Only  in  the  home-delivery 
branch  is  there  the  continued : 
tion  of  new  blood  that  this 
lieves  is  vital  to  the  permaMill 
cess  of  any  human  enterprise. 

Job  security,  social  securitfi^ 
age  pensions,  severance  pa?" 
these  are  alluring  objectives, 
ably  they  all  can  be  made 
when  their  nature  is  compleMf* 
derstood.  We  do  not  believe  iW 


Sandra,  and  newspa¬ 
per  makers  can  well  read  his  words:  -  -  .j— i 

“The  obligation  our  forefathers  put  such  understanding  exists  to<WJ 
upon  the  press  and  the  reason  they  the  face  of  the  indisputable  fs 
gave  it  special  privileges  was  the  job  the  average  age  of  the  neu 
of  helping  the  public,  whether  it  wants  ®^.ts  rising  annually.  We 


All  were  between  the  ages 
^ _  _ _ of  16  and  18.  With  one  exception, 

picture  on  the  groimd  that  ^e  Com-  records  were  clear,  and  the  ,  ^  . . V.*'*  - -  u  f  *  •  ,1-  '  j  th* 

munist  banner  was  ‘framed’  and  that  ®  traffic  violation  against  hdped  or  not,  to  live  face  to  old  fast  in  Ais  business,  an  ^ 

publication  of  it  would  make  the  pub-  av 

lishing  newspaper  particeps  criminis.  awaiting  release  on  bond,  confessed 
Clearly  the  hoaxer  hoped  that  the 

picture  would  be  published,  carrying  What’s  the  answer?  Certainly  not 
the  implication  that  John  L.  Lewis  pressure  of  poverty  or  of  slum 
and  the  C.I.O.  are  Communists,  and  associations.  They  have  lived  most. 


think  the  press  is  living  up  to  its  obli-  newspapers  find  some  new 
gation,  but  neither  is  the  rest  of  of  revenue  which  will  pennit ' 
society.  In  California,  where  the  mi-  enterprises,  broader  coverage  ^ 
grants  have  created  an  explosive  sit-  mission  of  new  blood  at  the 
nation,  I  don’t  know  of  any  paper,  ^1^®  ladder. 


